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PA3IEJI 1. MIPOTPAMMHO-METOANYECKHUE MATEPHUAJIBI

1.1 O0mas xapakTepucTUKA JUCHUIIIHMHBI

Hucuunnuna «MHOCTpaHHBIA S3bIK B cdepe cepBuca U TypuU3May
BKJIIOUEHA B 00pa30BaTENbHYIO MPOrpaMMy MO yKa3aHHOMY HaIpaBJCHUIO U
IPO(UITIO MOATOTOBKH.

[Ipouiecc wu3yudeHUs NUCUUIUIMHBI HampaBlieH Ha (oOpMUpOBaHUE Y
00y4Jaronuxcst CIEeAYIONINX KOMITETCHIINN*:

YK-4 CriocoOeH oCymiecTBIATh JIEJIOBYI0 KOMMYHUKAIMIO B YCTHOM U
MMCbMEHHOM (hopMax Ha TOCyJapCTBEHHOM s3bike Poccuiickoit denepanun u
MHOCTPaHHOM(BIX) SI3bIKE(axX)

VYK-5 CnocobeH BoOCHpUHMMAaTh MEXKYJITYpPHOE pasHooOpasue
oOlmecTsa B COUMAIbHO-UCTOPHUYECKOM, 3THYECKOM U  (riiocopckom
KOHTEKCTaXx.

*[Ipumeuyanune: dDenepaibHbIi TOCYJAPCTBEHHBIM 00pa30BaTEIbHBIMI
CTaHAapT BbICHIEr0 00pa3oBaHUs OakajaBpuaT MO HANPABICHUIO MOJATOTOBKHU
43.03.02 Typusm

[leaxp OCBOEHMS JUCUMUIUIMHBL: IIOBBIIIEHUE YPOBHS  BIIAJCHUS

MHOCTPAHHBIM SI3bIKOM B IPO(PECCUOHANBHON JESITEIbHOCTH.
3aoauu n3y4eHus: TUCIUIUINHBIL:

- OBJIaZICHHE HEOOXOAMMBIM YPOBHEM KOMMYHUKATUBHONW KOMIIETEHIIUU
JUISL PEIIEHUSI COLMaIbHO-KOMMYHUKATUBHBIX 33]1a4;

- U3y4Y€HHE OCHOBHBIX MPO(PECCHOHATBHBIX TEM U BOIIPOCOB;

- (hopMHUpOBaHHE y CTYJIEHTOB HAaBHIKOB NMPHUMEHEHHS TEOPETUYECKUX
3HQHUW B MPAKTUYECKOM  AEATEIBHOCTH B 0O0JacTH  OKa3aHUs
PO ECCUOHANIBHBIX YCIIYT.

1.2 Ilnanupyembie pe3yabTaTbl 00y4eHHs 110 JUCHHUILIHHE,
o0ecrneyuBaroIMe JOCTHKEHUE IVIAHUPYEMBIX Pe3yJIbTATOB OCBOCHUS
00pa3oBaTeIbHOI MPOrpaMMBblI

PesynpraTamMmu oOydeHHMs] TI0 JUCIHUIUIMHE, COOTHECEHHBIMU C
YCTAaHOBJICHHBIMA B  00pa30BaTeIbHOW TPOrpaMMe KOMIICTCHIMSIMU U
WHJIUKATOPAMU JOCTUKEHUS KOMIIETEHUIUM, SIBJIAFOTCS:



Komnerenuus Nuaukarop ILinanupyemble pe3yJIbTaThI
AOCTHIKEHMS o0y4eHus 10 JUCHUIIHHE
KOMIIETEeHIINH
YK-4 Cnocoben | UIK-YK-4 3HaTh: JHUTEpaTypHYIO popmMy
OCYILECTBIISITh OcymiecTBisier rOCyJIapCTBEHHOTO S13bIKA,
JIETIOBYIO JETOBYIO OCHOBBI YCTHOW U MMCbMEHHOU
KOMMYHHUKAIIMIO B | KOMMYHHKALIHAIO B KOMMYHHUKAIIMU HA UTHOCTPAHHOM
YCTHOM U | YCTHOM ¥ MUCBbMEHHOM | si3bIKE, (DYHKIIMOHABHBIE CTHIIN
NUCbMEHHOU dopme Ha POJIHOTO sA3bIKa, TPEOOBAHUS K
dbopmax Ha | TOCY/IapCTBEHHOM JI€J0BOM KOMMYHUKALIMH.
rOCyJIapCTBEHHOM sa3bIke Poccuiickon YMeTh: BbIpaxaTb CBOU MBICIIH
aspike  Poccuiickon | @enepanuu n Ha roCyJapCTBEHHOM, POJHOM U
®denepauuu U | ”THOCTPAHHOM(BIX) MHOCTPAHHOM $I3bIKE B CUTYallUU
MHOCTpaHHOM(BIX) | sI3bIKE(ax) JEITIOBOM KOMMYHUKAIWH.
s3bIKe(ax) Brnanets HaBbIKamMu
COCTABJICHUSI TEKCTOB Ha
rocyJapCTBEHHOM M POJHOM
A3BIKAX, IE€PEBOJA TEKCTOB C
MHOCTPAHHOTO S13bIKa HAa POJIHOM,
TOBOPEHUS Ha TOCYAapCTBEHHOM
Y UHOCTPAHHOM SI3bIKaX.
YK-5 Cnocoben NJK-YK-5.2: 3HaTh: OCHOBHBIEC KAaTETOPUHU U

BOCIIPHHUMATh
MEXKYIbTYPHOE
pazHooOpazue
oO11iecTBa B
COIMAIIbHO-UCTOPUY
€CKOM, dTUYECKOM U
dbumocodpckom
KOHTEKCTax

YuuTeIBaeT npu
COLIMAJILHOM U
npo¢eCCUOHATTEHOM
0011IeHU U
UCTOPHYECKOE
Hacleque u
COIIMOKYJILTYPHBIE
TPaJUIINK PA3IAYHBIX
COIMAJIBHBIX TPYIIIL,
ATHOCOB M KOH(ECCUH,
BKJIFOYAsi MUPOBBIE
penuruu, punocopckue
Y DTHYECKHUE YUCHUS

OCHOBBI MEXKKYJIBTYPHOMH
KOMMYHUKAIIHAH.

YMeTh: BECTH KOMMYHHKAITHIO C
TIPEICTABUTEIISIMU MHBIX
HaAIMOHAJIBHOCTEN U KOH(peccuit
C COOJIIO/IEHNEM ITHUUYECKUX U
MEXKYJIbTYPHBIX HOPM.
Branets HaBbIKaMK aHanM3a
SIBJICHUM KYJIbTYPBI.

Texywuii KoHmpoab MO NUCHUIUIMHE 00ECIEYMBAET OIICHUBAHHE XOJ1a

OCBOCHHUSA JIUCIUIUIAHEI.

OH ocymecTBisieTcss B TpolLecce MNpOBEICHUs

3aHsaTHi. TeKymuii KOHTPOJIb peayiu3yeTcs B opMe KOHTPOJIBbHON pabOTHI.

Hpomeofcymoqnaﬂ ammecmayus

06yqafoumxc>1 o AMCHUIIIIMHC

o0ecrieunBaeT OICHUBAHUE MPOMEKYTOYHBIX M OKOHUYATEIIBHBIX PE3yJIhbTaTOB
oOyueHuss 1o nucIUIUMHE. [IpoMexyTouHas aTTecTalus pean3yeTcs B
dbopme 3adera u IK3aMeHa.




Pesynomamui

OCBO€EHUA

OUCYUNTUHDL

JOCTHUTaIOTCA 3a CUucT

HCIIOJIb30BaHUs B Mpouecce 0Oy4eHHUs] aKTUBHBIX U MHTEPAKTUBHBIX METOJIOB
Y TEXHOJIOTUN (POPMUPOBAHUS 3aIaHHBIX KOMIIETCHIIUN y CTYICHTOB.

B3anMocCBsI3p MHIMKATOPOB JOCTHKEHHSI C y4eOHBIM MaTepHalioM U
BOITPOCAMU IIPOMEXKYTOYHOMU aTTECTALMU CTYIEHTOB

O1ieHOYHbBIE No orenouHoOrO0 CpeacTra st
I/IHIII/IKaTOpI)I cpeacTBa it HpOMG)KYTO‘IHOﬁ aTTecTalnumn
JOCTHUIKCHUA TCKYIICTO I10 YPOBHAM PC3YJIbTATOB OCBOCHHA
KOMHGTCHHI/Iﬁ KOHTPOJIA JAUCIHHUIIIINHEBIL:
3HaTh (3), ymeth (VY), Bnaners HaBbikamu (H)
3 Y H
WJIK-YK-4 | KOHTPOIBHAS 1-30 1-20 1-14
paboTta
WJIK-VK-5 | KOHTPOIbHAs 31-60 21-40 15-26
pabora

1.3 O0beM QUCHUIUINHBI U pacnpe/eseHie 4acoB 110 TeMaM

O0BbeM TUCHUIUIUHBI U BUJIbl Y4€OHOM pabOThI

Bunpl 3auatuii Dopwmer 00yHeHHA
Ounas 3aouHas

OO61mas Tpy10eMKOCTh 360 360
KonraktHas pabota (BKITIOUAst 181 24
TEKYIIUH KOHTPOJIb YCIIEBAEMOCTH):

- 3aHATHUS JEKIUOHHOTO THNA (JIek) - -

- 3aHATHS ceMuHapckoro turna (Cem) 180 22

- IPOMEXYTOYHAs aTTECTALUA 1 2
CamocTtositenbHas padota (CP) 179 336
Kypcogas pabota - -
dopma NpOMEKYTOUHOM aTTECTallMd | 3a4eT U OK3aMEH | 3a4eT U DK3aMEH

PacnpeneneHI/Ie qaCOB AMCHUIIIIMHBI 11O TCMaM N BUAaM pa60T

Ounas Gopma oOydeHust

HanmenoBaHue pas3aenoB u Tem Bcero | Jlek |Cem |CP
4acoB

Tema 1. YcnoBust mpoxuBaHus 60 - 30 30

Tema 2. Opranu3zanusi TUTaHUS 60 - 30 30

Tema 3. IIpe3eHTanus u NpoaABUKEHHE 60 i 30 30

TYPUCTCKOrO MPOAYKTA




Hroro no cemectpy 5 180 - 90 89

Tema 4. KauectBo yciyr. Pabora ¢ sxanobamu. 60 i 30 30

JenoBas nepenucka

Tema 5. Opranuzanus u NpOBEACHHE 60 i 30 30

MEXTyHApOJIHBIX MEPOIPUITHNA

Tema 6. YyacTue B KyJIbTYpHBIX 59 i 30 29

MEPOIPUITHUIIX

Hroro no cemectpy 6 179 - 90 89

BCEI'O: 359 - 180 | 179
3aounas hopma oOydeHHUs

HanmMeHnoBaHue pa3zieioB U TEM Bcero | Jlek | Cem |CP

4acoB

Tewma 1. YcnoBus npoxuBaHus 59 - 3 56

Tema 2. Opranu3zanusi TUTaHUS 60 - 4 56

Tewma 3. IIpe3eHTanus u NpoABUIKEHHE 60 i 4 56

TYPUCTCKOTO MPOIYKTa

Hroro no cemectpy 5 179 - 11 168

Tema 4. KauectBo yciyr. PaGoTta ¢ sxano6amu.

60 - 4 56
JenoBas nepenucka
Tema 5. Opranu3zanus ¥ IpOBEACHUE 60 i 4 56
MEXIYHAPOIHBIX MEPOIPUATHI
Tema 6. YuacTue B KyJIbTYPHBIX 59 i 3 56
MEPONPUATHSX
Hroro no cemectpy 6 179 - 11 168
BCEI'O: 358 - 22 336

1.4 TemaTn4yeckuii NJIaH U3yYEHUS AMCHUIIIMHBI
1.5 Tembl 3aHATHII CEMUHAPCKOT0 THIIA

Tema 1. YcnoBust mpoXxuBaHus

OOcyxaeHue Ha UWHOCTPAHHOM f3bIKE. BapuaHThl MNPOKUBAHUA.
Oco0eHHOCTH TPOXKWUBAHUS WHIAWBUIYATbHBIX TYPUCTOB U OPTraHU30BAHHBIX
rpynn. KoprnopaTuBHbie CTaHAAPTH U UX IPUMEHEHHE B chepe yCIIyT.

Tema 2. Opranuzanysi TUTaHUS

OOcyxaeHue Ha HMHOCTpaHHOM si3bike. [lpeanpustus cdepbl ycayr.
[Iutanue B moe3akax. Oprann3zoBaHHOE nuTaHue. [loyrmaHCMOH M MOJIHBIN
MaHCHOH.




Tema 3. IIpe3enTanus 1 MpOABUKEHNE TYPUCTCKOTO MTPOAYKTA

OOcyxneHue Ha WHOCTpAaHHOM s3bIke. [IpeseHTammst ortens, kade,
pectopana. [lonbop u npe3eHTanus makeTHoro Typa. TypuCTCKUI MPOAYKT KaK
KOMILJIEKC TOBAPOB M yCIIyT. HalmoHambHBIN TypIpOIyKT.

Tema 4. KauectBo ycnyr. Pabora ¢ sxanodamu. JlenoBasi nepenucka

OOcyxxneHue Ha MHOCTpaHHOM sA3bike. OOCYXKIIEHHE BO3MOXKHBIX
TPYAHOCTEH B MOE3/IKE, PU Pa3MEIIEHUHN B TOCTUHUIIE, BO BPEMS SKCKYPCHH U
BapuaHThl UX npeoaoieHus. KauecrBeHHoe oO0cinyxuBanue rocteit. O6parHas
CBSI3b.

[InanupoBanue, MOArOTOBKA W OpraHU3AIMS MEPONPUITHS C YHACTUEM
MHOCTpPaHHBbIX TocTe. Bcerpeda wu  pasmemenue rocrer. Ilepenmcka.
BponupoBanue nepenera.

CocraBieHue  MapuipyTra,  COCTaBJ€HHE  IJJaHa  IPOBEICHUS
MEpPONPUATHUS.

Tema 5. Opraauzanus ¥ IPOBEAECHUE MEKITYHAPOAHBIX MEPONIPUATUN

OOcyx/leHue Ha WHOCTPAHHOM S3bIKE. Y4YacTHE B MEXIYyHapOJHBIX
MeponpusAthax.  [lmaHupoBanMe W opraHu3anus — MEXIYHAPOJHBIX
MEpPOINIPUATHN (BBICTaBKH, KCKYpPCUH) C IIPUMEHEHUEM
KJIMEHTOOPUEHTUPOBAHHBIX TeXHOJOrUM. Pacnipeaenenue o0s3aHHOCTEN

Tema 6. YyacTue B KyJIbTYPHBIX MEPONIPUITHIX

OOcyxeHrue Ha HWHOCTpaHHOM si3bIke. (OCOOEHHOCTH Yy4YacTUs B
KYJIbTYPHBIX MEPONPUATHAX (IKCKypcusix). KynbTypHBIE MEpONPHUSATHS.
[Toceienue TeaTpa/ BHICTABKHU.

PA3JAEJI 2. CAMOCTOATEJBHASA PABOTA CTYAEHTOB

2.1 Buasl caMoCTOATEILHON PadOThI CTYICHTOB U NepeYeHb
Y4eOHO-MeTOANYEeCKOro odecneyeHus A5l CAMOCTOATEIbHOU PadoThI
o0yyarImxcs

Bunsr CaMOCTOSTEIILHOMN paboThI: KOHCIIEKTUPOBAHUE
NEPBOMCTOYHUKOB M JIPYroil yuyeOHOW M HAy4YyHOU JHUTEepaTyphl; mpopadoTKa
yuebHOro marepuana (MO KOHCHEKTaM JIeKIHMH, ydeOHOW u Hay4dyHOH
auTeparype); pabora B DJIEKTPOHHOM OMOIMOTEYHOW CHCTeMe; paboTa ¢
TECTaMd ¥ BONPOCAMH IS CaMOMPOBEPKH;, MOATOTOBKA K 3a4eTy WIU
DK3aMEHYy.

Ilepeuens yuebHo-memoouueckoeo obecneueHus OJisk CamoCmoAmMenbHoOU
pabomsl  0byuarowuxcsi: METOJAMYECKHUE YKa3aHUsS [0 CaMOCTOSITEIbHOU
paboTe CTYACHTOB IO JIAHHOW AUCIUILIIMHE (B OMOJMOTEKE By3a); yuyeOHas U



MeTOoJIMYecKasi TuTepaTtypa B OMOIMOTEKEe M 3JIEKTPOHHON OMOIMOTEKe By3a;
OTBEJICHHOE ISl CAMOCTOSITEIbHON pabOThl BpeMsl 3aHSATUI B KOMITBIOTEPHBIX
KJlaccax By3a, BKIIouYas pabOTy CO CIEUHUATU3UPOBAHHBIM MPOTPAMMHBIM
oOecrnieueHreM, HTHPOPMAITMOHHBIMH CTIPAaBOYHBIMH CHCTEMaMHU.

CDOpMI)I CaMOCTOSITCIIbHOM pa6OTBI CTYACHTOB 110 TCMaM

Pasnesnnl u TeMbBI
TUCIUTLIINHBI

Buasl camocTosTenbHOM pabOThI

Tema 1. YcnoBus npoxvBaHus

Nzydenne JICKCUIECKOTO u
rpaMMaTHYECKOTO  MaTepuaia  TEMBbI,
npopaboTka ydeOHOro wMarepuana (o
KOHCIIEKTaM, y4yeOHOW ©  Hay4dHOU
auTeparype); pabora B AICKTPOHHOU
OMOIMMOTEYHOM  CHUCTEME; UTCHHC H
nepeBos, pabota Cc  MarepuaIaMu
TEKYIIETO KOHTPOJS ¥ TIOJATOTOBKa K
IPOMEKYTOYHOM aTTeCTalluU

Tema 2. Oprannszanus
NUTaHUS

N3yuenue JIEKCUYECKOTO 151
rpaMMaTHYE€CKOTO  MaTepuaiga  TEMBI,
npopaboTka ydeOHOro marepuana (1o
KOHCIIEKTaM, y4eOHOM U  Hay4dyHOU
auTepaType); paboTta B AIEKTPOHHOU
OMOJIMOTECYHOM  CHUCTEME, UTCHHE H
nepeBos, pabora ¢ MarepuaIaMu
TEKYILIETO KOHTPOJISI M TOATOTOBKA K
MIPOMEXYTOUYHOM aTTeCTAIlUU

Tema 3. Ilpesenrtaunus u
MPOJIBUKEHUE TYPUCTCKOTO
MPOJyKTa

N3yuenue JIEKCUYECKOTO "
rpaMMaTHYEeCKOTO  MaTepuaia  TEeMBbl,
npopaboTka y4yeOHOro wMarepuana (1o
KOHCIIEKTaM, y4eOHOM M  Hay4dyHOU
auTepaTtype); paboTta B DJIEKTPOHHOMU
OMOJIMOTEYHOM  CHUCTEME, UTEHHE H
nepeBos, pabora ¢ MarepuaIaMu
TEKYIIETO0 KOHTPOJS U TIOJATOTOBKA K
IIPOMEKYTOYHOM aTTeCTAIINH

Tema 4. KauectBo ycayr. Pabora
c »kanobamu. JlenoBas mepenucka

N3yuenue JIEKCUYECKOTO u
rpaMMaTHYEeCKOTO  MaTepuaia  TEeMBbl,
npopaboTka ydeOHOro wMarepuana (Mo
KOHCIIEKTaM, y4yeOHOM U  Hay4YHOH
auTepaType); pabota B AJIEKTPOHHOU




OMOIMOTEYHOM  CHCTEME, UYTEHUE U
mepeBoa, pabora ¢ MaTepuaiaMu
TEKYIIeTO KOHTPOJISI M TIOATOTOBKA K
IIPOMEXKYTOYHOM aTTECTALMU

Tema 5. Opranuwsanus u N3yuenue JICKCUIECKOTO U
OPOBEJACHHE  MEKIYHAPOIHBIX | TPAMMATHYECKOTO  MaTephalia  TEMBI,
MEPOTIPUATHN mpopaboTka ydeOHOTO Marepuana (1o

KOHCTIEKTaM, y4eOHOM W  HaydyHOU
auTepaTtype); paboTta B AIEKTPOHHOU
OMONMOTEYHOM  CHCTEME, YTEHHE U
nepeBoJl, pabora Cc  MarepuazaMu
TEKYILIETO KOHTPOJISI M TOATOTOBKA K
IIPOMEKYTOYHOM aTTECTALINU

Tema 6. YuacTue B KyJbTYpPHBIX N3yueHue JIEKCUYECKOT0 51
MEPOTIPUATHSIX rPaMMaTHYECKOTO  MaTepuaia  TEMBI,
npopaboTka yuyeOHOro Marepuana (1o
KOHCIIEKTaM, y4eOHOM M  Hay4HOU
auTeparype); pabora B AJICKTPOHHOU
OMOJIMOTECYHOM  CHUCTEME, UYTCHHE H
nepeBoj, pabora ¢ MaTepHaliaMu
TEKYIIETO0 KOHTPOJS U TOJrOTOBKa K
MIPOMEXYTOYHOM aTTECTALINU

2.2 MeToanuyeckue yKa3aHus 1JI 00y4AIOLIMXCH 110 0CBOCHUIO
AUCHMITHHBI

CamocTosiTenbHass paboTa CTYACHTOB pa3BUBACT CAMOCTOSTEIBLHOCTH
MBIIIJIEHUsI,  CIIOCOOCTBYeT  (POPMUPOBAHUIO  HAYYHBIX  HMHTEPECOB,
NPUOOPETEHUIO HABBIKOB  CAaMOCTOSITEIBLHOM paboOThl ¢  JHUTEpaTypoH,
nproOIIaeT K HAyYHO-UCCIIEIOBATEIBCKON JIEATeTbHOCTH, TTIOMOTAaeT OCBOUTh
MPAKTUKY HAMMCAHUS HAYYHBIX TPYJIOB, TEXHUKY HAy4YHOH pabOThI, pabOTHI CO
CHeIMaIN3UPOBAHHBIM MPOTPAMMHBIM 00€CTICUeHHEM, MPUEMbl O(POpMIICHUS
TEKCTa PYKOIUCH U T. 1.

3aHATHUSI CEMUHAPCKOT0 TUIA B 3HAYUTEILHON CTENEHU OPUEHTUPYIOTCS
Ha MPUMEHEHHUE MOJYYCHHBIX BO BpeMs JICKIIMU 3HAHWM, Ha OTPabOTKYy H
CHUCTEMATHU3AIMIO TPEIMETHBIX W OOIIEY4eOHBIX CHOCOOOB JEATEIBHOCTH
(ymeHwuit), crocoOOB ONTUMAJILHOTO TOUCKA U MepepadOoTKu HHOOPMAIIUH.
CamocTosiTennbHble  pabOThl  CTYACHTOB C  HCIOJb30BAaHHEM  OMOPHBIX
METOIUYECKUX MAaTepUAIOB (METOAUYECKHE PEKOMEHIAIMU, METOAUYECKUE




yKa3aHus, TETpaayd Ha I€YaTHOM OCHOBE, MHCTPYKLUH, AITOPUTMUYECKHUE
MPEANKUCAHNS B COACPKaHUU MH(GOPMAIMOHHBIX TEXHOJIOTHH W JIp.) 3a1af0T
OpUEHTHPOBOYHYIO OCHOBY yU€OHOH NEATEIbHOCTH, MO3BOJISIIOT ONEPATUBHO
KOPPEKTUPOBAaTh MX pabOTy, OKa3biBaTh WHIWBHIYAIbHYIO TOMOIIL U
NOJAJIEPKKY, COBEPILICHCTBOBATH €€ KA4eCTBO. Bce 3TO B KOHEYHOM HUTOTE
MO3BOJISIET HAa  OCHOBE OINEpPAaTUBHOM  OOpaTHOM  CBSI3U  IMOBBICUTH
YIPAaBIIEMOCTh Y4€OHBIM ITPOLIECCOM.

[ToaroToBKy K KaxJaoMy 3aHSITHUIO CEMUHAPCKOTO TUIA KaXKJbIi CTYyIEHT
NOJDKEH HauyaTh C O3HAKOMJIEHUS C IUJIAHOM 3aHSTHUS, KOTOPBIA OTpakaeT
COJIEp’KaHUE MPEIJIOKEHHON TeMbl. TIIAaTeIbHOE NPOAYMBIBAHHE U U3YUYCHHE
BOITPOCOB IUIAHA OCHOBBIBAETCA Ha MPOPA0OTKE TEKYLIEro Marepuasia JeKIHH,
a 3areM U3y4YeHHs O00s3aTeIbHOW W  JOMOJHUTEIBHOW JIUTEpPaTypHl,
PEKOMEHJIOBaHHYK0 K JaHHOM TeMe. Ha OCHOBE WHIMBHUIyaJIbHBIX
MPEANOYTCHUN CTYJEHTY HEOOXOJAMMO CaMOCTOSITENIbHO BBIOpAaTh TEMY
J0KJIaa 1o mpoOieMe 3aHATUS MU 1O BO3MOXXHOCTH IMOATOTOBUTH MO HEMY
npe3eHTaur. Eciu nporpaMMon TUCHUILIAHBL IPEAYCMOTPEHO BBITIOJTHEHUE
MPAKTUYECKOTO 3aJlaHusi, TO €ro HEOOXOJAMMO BBIIOJIHUTH C YYETOM
PEIJI0KEHHON UHCTPYKIMHU (YCTHO WIIM MUChbMEHHO). Bce HOBBIE OHSTHS 11O
U3y4aeMol TemMe HeoOXOJUMO BBIYYUTh HAWU3YCTh W BHECTH B TJIOCCApUH,
KOTOPBIH 11e51ec000pa3HO BECTH C CaMOro Hayaia u3ydeHus: Kypca. Pesynprar
Takoh paldOThl JOJHKEH TMPOSBUTHCS B CIOCOOHOCTH CTyAEHTa CBOOOIHO
OTBETUTH HA TEOPETUYECKUE BOIIPOCHI 3aHATHS, €0 BBHICTYILUICHUU U YYaCTUU B
KOJUIGKTUBHOM OOCYXJCHUM BOIIPOCOB HM3y4aeMOW TEMbl, MPABUILHOM
BBITIOJTHEHUH MPAKTUYECKUX 3aJaHUN U KOHTPOJIBHBIX paloT.

CtpyKTypa 3aHSATHS CEMUHAPCKOTO THUIA

B 3aBUCMMOCTH OT COIEpKaHMs U KOJMYECTBA OTBEACHHOTO BPEMEHH Ha
M3YyYECHUE KaXJIOW TEMbI 3aHSITUE MOXKET COCTOSATh U3 YETHIPEX-TISITH YACTEM:

1. O0cyxneHne TeOpEeTUYECKUX BOIIPOCOB, OMPEACIICHHBIX NPOrpaMMOn
JTVCIIUTIINHBL.

2. Jloknanm W/ wiM BBICTYIUIGHHE C TPE3EHTAIUMSMU IO MpodiieMe
3aHATHUS.

3. O6cyx1eHre BBICTYIUICHUHN IO TEME — JTUCKYCCHSI.

4. BrinonHeHWE MPAKTHYECKOTO 3a/JaHMs C TOCIEIYIONIMM pa3doopom
MOJIYYCHHBIX PE3YJIbTAaTOB WM OOCYXKJEHUE TMPaKTUYECKOro 3ajaHus,
BBITIOJIHEHHOTO JIOMa, €CJIM 3TO IMPEAYCMOTPEHO IMPOrPaMMOM.

5. IloaBeieHne UTOTOB 3aHATHS.

[lepBas yacTh — 00OCY>KJE€HUE TEOPETUUECKUX BOMPOCOB - MPOBOAUTCS
B BUjJie¢ (pOHTAIBLHON Oecenbl CO BCEW TIPYIIONW W BKIHOYAET BHIOOPOUHYIO
IPOBEPKY MPEINOIABATEIEM TEOPETUUECKUX 3HAHUM CTyIeHTOB. [IpumepHas
MPOAOJDKUTEIBHOCTh — 110 15 MUHYT.

BTopass wacth — BBICTYIUIEHHME CTYAEHTOB C JOKJIAJaMH, KOTOpbIE
JOJKHBI COITPOBOXKAATHCS NMPE3EHTAUUSAMU C LEIbI0 YCWICHHUS HAarlasJHOCTH
BOCIIPUSITUS, 0 OJHOMY W3 BONPOCOB 3aHATHsA. OOA3aTENbHBIA SJIEMEHT



JOKJIaJja — MPEICTaBICHUE U aHAJIM3 CTATUCTUYECKUX JaHHBIX, 00OCHOBaHME
COLIMAJIbHBIX MOCIEACTBUI JTIOO0T0 PKOHOMHYECKOTO (hakTa, SBICHUS WU
mporiecca.

[IpumepHast npoa0IKATENBHOCT — 20-25 MUHYT.

[Tocne noknazoB cienyeT ux o0CykaeHue — auckyccus. B xoxe storo
ATamna 3aHATHsI MOTYT OBITh 3aJ]aHbl YTOUHSIOIINE BOMPOCHI K TOKIAAUYUKaM.

[TpumepHasi IpOAOIIKUTENBHOCTD — 110 15-20 MUHYT.

Ecaim nporpamMMoil NOpeayCMOTPEHO BBINOJHEHUE MPAKTUYECKOTO
3a/1aHUs B paMKaX KOHKPETHOW TE€MBbI, TO MPENOAABATEISIMU ONIPEAEISETCS €T0
coJiepKaHUe M JTA€TCs BPEMs Ha €ro BBINOJHEHHUE, a 3aMeT UET 00CYKICHUE
pe3yabTaroB. Eciiu mpakTuyeckoe 3ajjaHue JI0HKHO ObLIO OBITh BBIMOJHEHO
JI0OMa, TO Ha 3aHATHM CEMHHApPCKOIO THIA MPENoJaBaTeib IMPOBEPSET €ro
BBINOJTHEHUE (YCTHO WJIM MUCbMEHHO).

[IpuMepHast npOaOIKATENBHOCTD — 15-20 MUHYT.

3aHATHE CEMHHAPCKOrO0 THUMNA 3aKAHYMBAETCS IOJBEICHHEM HWTOTOB.
CryaeHTam JOJKHBI ObITh OOBSIBICHBI OLEHKH 332 padOTy M JaHbl UX YETKHUE
000CHOBaHUSI.

[IpumepHas NpogOJKUTENBHOCTD — 5 MUHYT.

[IpakTryeckue COBETHI MO MOATOTOBKE MTPE3EHTALNN, JOKIA1a

— TOTOBBTE OTAEJIBHO: IE€YaTHBIA TEKCT + CIAiAbl + pa3IaTOYHBIN
MaTepua

— claiapl — BHU3yallbHas Mojadya HMHQPOpMalUH, KOTOpas JIOJKHA
coJiepKaTb MUHUMYM TEKCTa, MAKCUMYM U300paXeHU I, HECYIIIUX CMBICIOBYIO
Harpy3Ky, BBITJISIETh HATJISAHO U TPOCTO;

— TEKCTOBOE COJEpP)KaHWE IPE3CHTALMM — YCTHAas pedb WM YTECHHE,
KOTOpasi I0JKHA BKJIHOYAaTh apryMEHThI, (aKThl, JOKa3aTEIbCTBA U AIMOLIUY;

— PEKOMEHIYEMOE YMCIIO cllaaoB 17-22;

— o0s3arenbHas MHPOpMaLMs s MPEe3eHTAalUH: Tema, (QamMuwius |
MHULMATBl BBICTYMAIOIIETO; IJIaH COOOIIEHHUs; KPaTKHE BBIBOJABI M3 BCETO
CKa3aHHOT'0; CIUCOK UCIOJIb30BAaHHBIX UCTOYHHUKOB;

— pa3gaToyHbId MaTepuan — JOJDKEH oOecneduBaTh Ty )K€ TNIyOWHY U
OXBaT, YTO U JKMBOE BBICTYIUICHHE: JIIOAU OOJIbIIE JOBEPSAIOT TOMY, YTO OHH
MOTYT YHECTU C cOOOH, YeM HCYE3aIoLIUM H300pa’KEeHUsIM, CJIOBa U Claiabl
3a0bIBAIOTCS, a pa3faTOYHbIA MaTepuan OCTAETCS MOCTOSHHBIM OCSI3a€MbIM
HallOMUHAHUEM; pa3JaTOYHbIA MaTepuall BaXHO pa3/laBaTh B KOHIE
NpEe3eHTAllMK; pPa3laTOYHbId MaTepuaibl JOKHBI OTJIMYAThCA OT CIAWJO0B,
JOJIKHBI OBITH 00J1e€ MUHPOPMATUBHBIMH.

Jloknam, coryiacHO TOJKOBOMY CiloBapr pycckoro s3bika JI.H.
VmakoBa: «... COOOIIEHHE MO 3aJaHHOH TeMe, C IICJIbI0 BHECTH 3HAHUS M3
JOTIOJTHUTENBHOU JUTEPATYPHI, CHUCTEMAaTU3UPOBATH MaTepul,
OPOUJUTIOCTPUPOBATh TMPUMEpPaMH, pPa3BUBaTh HABBIKM CaMOCTOSTEIbHON



paboThl C HAy4YHOW IMTEPATypoOH, MO3HABATEIbHBIH HHTEPEC K HAYUHOMY
MTO3HAHUIOM.

Tema pgokmana JoJDKHA OBITH COIVIACOBAaHHA C IIPENOJABaTelieM U
COOTBETCTBOBAaTh TEME y4eOHOro 3aHsATHA. Marepuasnsl Npyu €ro MOoAroTOBKE,
JOJKHBI COOTBETCTBOBATh HAyYHO-METOAMYECKUM TPeOOBaHUAM By3a U OBITH
yKa3aHbl B okjiaae. HeoOxoaumo cobitoaTh peryiaMeHT, OTOBOPEHHBIN IpU
noJyuyeHuu 3afanus. MiumrocTpanuu AOKHBI ObITh JOCTAaTOYHBIMHU, HO HE
ype3MepHbIMH. PaboTa cTyaeHTa HajJ JOKIAIOM-IIPE3EHTAIMEed BKIIIOYACT
O0TpabOTKy YMEHHMsI CAMOCTOSITENIbHO 00001IaTh MaTepHall U JIeJaTh BBIBOJIbI B
3aKJIIOYEHUE, YMEHHUS OpHEHTUPOBAaTbCs B MaTepuaje U OTBEYaTh Ha
JOTIOJTHUTENbHBIE BONPOCHI CIIyIIaTeNaed, OTpabOTKy HaBBIKOB OpaTOpPCTBA,
YMEHUS IPOBOJIUTH JTUCITYT.

JIOKIaIuMKH JTOJKHBI 3HATh U YMETh!

— coo0maTh HOBYIO HMHGOpPMAIMIO; HCHOJIb30BaTh TEXHUUECKHE
CPEICTBa;

— XOpOUIO OPHEHTHPOBATHCA B TEME BCETO CEMHHAPCKOIO 3aHATHUS;
IUCKYTUPOBATh U OBICTPO OTBEYATh HA 3aJIaHHBIE BOIPOCHI;

— YETKO BBINOJIHATh YCTAaHOBJIEHHBIN perjiaMeHT (He 6osee 10 MunyT);

— HMMETh NPEJCTABICHUE O KOMIIO3UIIMOHHOW CTPYKTYpE AOKJIaaa U Ap.

CtpyKTypa BBICTYIUICHUS

Berynnienne moMoraer o0OecneuuTh ycleX BBICTYIUIEHUS MO JIH000H
TemMaTHKe. BeTyIuieHrne N0KHO coliepkaTh: Ha3BaHUE, COOOIIEHNE OCHOBHOM
UJIEH, COBPEMEHHYIO OLICHKY NpPEIMETa H3JI0KEHUs, KPATKOE MEPEUNCICHUE
paccMaTpuBaeMbIX BOIIPOCOB, JKUBYIO HWHTEPECHYIO (OpMYy HU3JIOKEHUS,
AKIIEHTUPOBAaHNE BHUMAHMS Ha BAXKHBIX MOMEHTAX, OPUTMHAIBHOCTD MTOAXO0AA.

OcHOBHasl 4acTh, B KOTOPOI BBICTYNAIOUINI JTOKEH INIyOOKO PacKpbITh
CyTh 3aTPOHYTOM TEMbl, OOBIYHO CTPOMTCS IO MPUHLUITY OTYeTa. 3ajzaya
OCHOBHOM YacTH — MPEJICTaBUTh JOCTATOYHO JAHHBIX MJII TOTO, YTOOBI
CIylmiaTeJld 3auHTEPECOBAIMCh TEMOM W  3aXOTEIM O3HAKOMHTHCS C
Marepuanamu. Ilpu 3TOM joruyeckas CTpykKTypa TEOPETHYECKOTro OJoKa He
JOJIKHBI 1aBaThCsl 0€3 HAIISIAHBIX TOCOOMH, ayTMOBU3YaJIbHBIX U BU3yaJIbHBIX
MaTepHuaoB.

3akiroyeHue — ICHOe, YeTKOe 0000IIEHUE U KPAaTKUE BBIBOJIbI, KOTOPBIX
BCEra KIyT CIyIIATEIH.

Buner camoctostensHON  pabOThI  CTYJIEHTOB, 00€CIEUHBAOIINE
peann3anuIo LEJId U PELICHNE 3a/1a4 JAaHHOW JUCLUIIINHBI:

— MOJTrOTOBKA K CEMUHAPCKUM 3aHSATHUSIM;

— HM3y4YEHHE TEM B paMKaX CaMOCTOSITENIbHON PabOThI;

— BBINOJIHEHUE KOHTPOJIBHBIX U TBOPUYECKUX 3aJaHU;

— TOJATOTOBKA M cJ1ada 3a4eTa (M/WiIu 2K3aMEHa).

CamocTosiTenbHass paboTa CTYyIEHTOB JIOJDKHA CIIOCOOCTBOBaThH Ooliee
riyOOKOMY YCBOGHHIO H3y4aeMOW JUCHUIUIMHBI, (OPMHUPOBATH HAaBBIKU



MCCIIEIOBATENbCKOW PaObOThl M OPUEHTHUPOBATH CTYACHTOB Ha MPUOOpETEeHUE
HaBBIKOB TPUMEHEHUSI TEOPETUUECKUX 3HAHUW HA MPAKTHUKE.

CtpykTypa caMOCTOATEIIbHOW pabOThl BKIIOYAET TPU OCHOBHBIX ATara:
MOJATOTOBUTENIBHBIA ~ WJIA ~ OPUEHTUPOBOYHBIA,  HCHOJHUTEIBHBIA U
KOHTPOJIbHO-THArHOCTUYECKHU. B paMKax YKa3aHHBIX 3TaIoB
MOCJIEIOBATEIBHO BBIMOJIHSAIOTCS CIEAYIOIHNE Yy4dyeOHble ICHCTBUS: aHAIHU3
y4eOHOT0 3a/IaHHsI M CPOKOB €TI0 BBITIOJIHEHHUS], IIOUCK CITOCOOOB U CPEACTB €ro
BBIIIOJTHEH WS, IUNIAHUPOBAHUE XOJa BBIIIOJIHEHUS 3aI1aHUSI M IPOTHO3UPOBAHUE
BO3MOXKHBIX 3aTPyJIHEHUM, MPOBEPKA, OLEHKA M CAMOOLIEHKAa IOJYYEHHBIX
pe3ynbTaToB. CTPYKTYpY CaMOCTOSITEIbHOM pabOThl CTYIEHTBI HE TOJBKO
JOJKHBI 3HaTh, HO Y IPUMEHSTH 3TU 3HAHUSI B CBOCH JIEATEIIbHOCTH.

[Ipomecc m3ydeHus: yd4eOHOTO TpeaMeTra MOXKHO pacCMaTpHBaTh Kak
MOCJIEIOBATENbHOE TOTPYKEHUE CTYJIEHTA B COJCPXKAHUE H3y4aeMOro
Marepuasa noj "Becom" cOOCTBEHHBIX 3HaHUN. OJHAaKO B HEM BBIJCISIOTCS
TpU OTama, KavyeCTBEHHO PAa3JUYHBIX MO CBOUMM 3ajadyaM M BHUJaM
BBINIOJIHSIEMBIX JICHCTBUM.

1-BbIii 3Tan PaccMOTpeHue BBIJAEIEHHBIX KOMIIOHEHTOB TEKCTa Y4eOHOU
TUTEpaTyphl. 3ajlada: TOHSTH BCE, YTO OpocaeTcs B TJiaza U JIETKO
3allOMUHAETCS, W pa3deNuTh TEKCT HAa HWHTEPECHOE, TJAaBHOE U
BTOPOCTEIIEHHOE.

Ha stom »Tame He TpeOyercs mnpuiaratb YCUIUs Uil 3ay4UBaHUS
yero-mbo. O0o3peBaeTcss BeCh Y4YEOHBIM MPEIMET, HO MPOIYCKAIOTCS HE
TOJIBKO TOJPOOHOCTH, a Jaxe OoJjblnas dacTh TekcTa. [Ipomecc uzydeHus
HAYMHAETCS O3HAKOMJIEHUEM CO CTPYKTypoill yueOHoro wmarepuana. OnHa
aHaJM3UPYETCs HA MPOTSHKEHUHU dTara Bce MoApoOHee U Mo IpoOHEe BILIOTH J0
MePBOIro MPOyMBIBAHUS KATETOPHATHLHOTO arapara.

[lepenucThiBaTh MaTepuad HY)XHO BHUMATEIbHO, HE MPOMyCKas
cTtpanull. [lone3Ho 3amepKUBAaThCS HA MHTEPECHOM, HO HE OCTAHABIMBATHCA
HAJI0JITO, HE TIpUJIarath OIIYTUMBIX YCWJIMM JJIsl 3alIOMUHAHUS YBUJICHHOTO U
MPOYUTAHHOTO, HO TBITATHCS COMOCTABUTH €r0 C TEM, UYTO YXE€ 3HAKOMO, U
MOHSATH €ro cMbIci. Eciy He MOay4uIiock, TO, HE 3a/IEPKUBASICh, HY)KHO HJITH
nanpiie. Ilocne TOro kak BBIMMCAHBI TEPMUHBI W ONPEACICHUS, CIEAYET
IPOJUCTATh YUEOHUK €I1Ie Pa3 U MPOYECTh BCIYX, YETKO MPOU3HOCS CJIOBA, BCE
TEPMUHBl W WX OINpEIEICHUs. OTO TIOMOXKET HAayYUTbCAd MPABUIBHO
POU3HOCUTH HOBBIE CIIOBA.

2-i1 aTan. bernoe ureHue Bcero yuyeOHOro Marepuana. 3ajaada: MOHSThH
BCE YTO MOJKHO TOHSTh, HE YIIyOJssiCh B TIIATEJIBHBIN pa3do0p, OCHOBHOE
BHUMAHME yAENs TECOPETUYECKON YacT MaTepuana.

Ha »TroM »drame BbIMOJHAETCS, O€rjoe CKBO3HOE YTCHUE BCEH
TEOPETUYECKOM YacTH Yy4eOHOro Marepuaia, 4YTOObl BBIIBUTH W TOHSTH
OCHOBHBIE KAaTETOPUHU, B3aUMOCBSI3U MEXJAY HUMH. JIJIs BBINOJTHEHUS
MIOCTABJICHHOMW 33]1a4y CTYJICHTaM PEKOMEHAYETCS:



berno nBa pa3a mpoyecTs BCIO TEOPETHUECKYIO YacTb. [Ipu 3TOM unrtath
TOJIBKO OCHOBHOM TEKCT, TP YTEHUH HUTJE HE 3aJ€P>KUBATHCS, HEMOHITHBIE
MecCTa NpPOIyCKaTh, HE MpUiIaratb yCWINSA Uil 3alIOMUHAHMS MIPOYUTAHHOTO,
CTaparbCsl CIEIUTh TOJIBKO 332 OCHOBHBIM CMBICIOM, COJIEPKAHUEM TEKCTA.
bricTpo mpouts Bce OT Hayasla 0 KOHIIA, CTY/ICHT HE ycIeeT 3a0bITh TO, YTO
OBLIIO BHauaje, U MpeACTaBUT ceOe OOITYI0 KapTUHY.

[locne 3TOro CTYOEHT BAYMYMBO JOJDKEH MHPOYECTh, €€ OJUH pas,
OTMEYas Ha MOJSAX HEMOHSATHBIE MECTA TPEX CTEIEHEN CIIOAKHOCTH.

K nepBoil cTEneHHu CI0KHOCTH OTHOCAT MaTepuai, KOTOPBIA MOXKHO
MOHATh TPU CAMOCTOATENILHOM pa3bope, Tak Kak HMEETCs JAOCTaTOYHO
uH(pOpMallMl B TOW K€ riaBe. BTOpylO CTemeHb CIOKHOCTH MPEICTaBIISICT
Marepuai, KOTOPbIA TOXE MOKHO IMOHATh CAMOCTOSITENIBHO, HO I 3TOTO
HY’)KHO oOpamaTeCsi W K JpyruM TIjlaBaMm ydyeOHuka. K Tpersell creneHu
CJIO)KHOCTH OTHOCHTCSI Marepuaj, 3aCTaBISIIOUIMN CTyIAEHTa OOpaTUThCS K
IpPYroMy HWCTOYHHMKY WJIM K TMPENoJaBaTellto, MOCKOJbKY HH(QOpMalUH,
HalJIEHHOU B yUeOHUKE, EMYy 0Ka3aJoCh MaJio.

3-tuit 3Tan. MejyieHHOE YTeHUE U pa300p HESACHBIX BOIMPOCOB. 3ajaua:
pa3o0paThCsi B CIOKHOM, MaTepuaie, oOpaTUTh BHUMaHUE Ha B3aUMOCBS3H
MEXAY NOHATUAMU. [Ipy 3TOM BBIIOJIHAIOTCS CIIEYIOLIUE AEUCTBUS:

MenneHHoe uTeHue BCero yuyeOHHKa U pa300p HEMOHSATHBIX BOIIPOCOB
HepBOM  CTENEHU CIOXKHOCTH. [lpm  HEOOXOIMMOCTH  MOJIb30BATHCSA
KapaHjaaumoM u oOymaroi. Yurars Bce, HUUEro He MPOIycKasl.

MenneHHoe uTeHue BCero yuyeOHHKa U pa300p HEMOHSATHBIX BOIPOCOB
BTOPOM CTENEHHU CIIOKHOCTH.

JInsi HaxoJIeHHs OTBETOB HAa HEMOHSTHBIE BONPOCHI TPETHEH CTENEHU
CIIOKHOCTH  OOpaTUThCA K  JONOJHUTEIBHOM  JHUTEepaType WIH K
MPENo/IaBaTelo.

CamocrosTenbHas paboTa Ha JEKIIUH

Cnymanue M 3amnuch JEKIUH — CII0KHBIM BUJ BY30BCKOM ayJIUTOPHOU
paboTel. BHuMarenbHOE  CiylIaHWE€ W KOHCHEKTUPOBAaHUE  JIEKIIH
[peanoiaraeT MHTEHCUBHYK0 YMCTBEHHYIO JESATENBHOCTh CTyJeHTa. KpaTtkue
3aliCH  JIEKIMM, WX KOHCHEKTUPOBAHUE TIIOMOTaeT YCBOUTH Y4eOHBIN
matepuasl. KOHCHEKT sBI€TCS MOJE3HBIM TOIZA, KOrJa 3allMCaHO CaMoe
CYILIECTBEHHOE, OCHOBHOE U CAEJIIAHO 3TO CAMHUM CTYIEHTOM.

He wnHamo crTpeMuThCs 3ammcarh JOCIOBHO BCHO JIEKIMIO. Takoe
«KOHCIIEKTUPOBAHHUE» NMPUHOCUT OOJIbIIE Bpeaa, YeM MOJIb3bl. 3alUCh JEKLIUN
PEKOMEHIyeTCsl BECTH 1O BO3MOKHOCTH COOCTBEHHBIMU (HOPMYIUPOBKAMHU.
XKenatenbHO 3amuch OCYHIECTBIATh HAa OJHOM CTpaHUIE, a CIEAYIOLIYIO
OCTaBJISITH Il MOpOpabOTKH y4eOHOro MaTepuala CaMOCTOSITEIbBHO B
JOMAIIIHUX YCJIOBUSIX.

KoHcrekT Jexkuuu Jiydine NoJApa3feisaTh Ha NYHKTHI, maparpadsl,
cobyrofasi KpacHyK CTPOKY. OToMy B OOJNBIIOM CTermeHu OyayT
CHOCOOCTBOBATh IMYHKTHI IUIaHA JIEKIUHU, MPEUIOKEHHbIE MPErofaBaTelIsiM.



[IpuHtunuanbHbie MecTa, OmpeaeleHus, (OopMysIbl W JApyroe CieayeT
COTIPOBOXK/IATh  3aMEUYaHUSIMU  «BaXHO», «OCO00 BAXKHO», «XOPOIIO
3alIOMHUTH» W T.I. MOXHO Jenarh 3TO W C TOMOINBIO Pa3HOIBETHBIX
MapkepoB win pydek. Jlydmie ecnm oHM OyayT COOCTBEHHBIMH, YTOOBI HE
NPUXOUIOCH TTPOCUTh UX Y OJHOKYPCHUKOB M TEM CaMbIM HE OTBIIEKATh MX
BO BpEMsI JICKITHH.

[{enmecoobpa3no pa3zpaboTaTh COOCTBEHHYIO «Mapkorpaduio» (3HAUKH,
CHUMBOJIIbI), COKpalleHus cioB. He mumHUM OyneT W U3y4eHHE OCHOB
creHorpaduu. Paboras Ham KOHCIIEKTOM JIEKIIUH, BCerAa HEOOXOIMMO
UCTIONB30BaTh HE TOJBKO YYEOHHK, HO W Ty JHUTEpaTypy, KOTOPYIO
JOTIOJIHUTEIPHO ~ pEeKOMEHIoBal  JiekTop. IMeHHO Takas cepbe3Has,
KpONoT/IMBasi paboTa C JIGKIIMOHHBIM MaTepHUaIOM TIO3BOJHUT TIyOOKO
OBJIAJICTh 3HAHUSIMU.

PA3/IEJ 3. YYEBHO-METOJMYECKOE OBECIIEYEHUE
JACHOUTLIAHBI

OcHosHas numepamypa
Hecrepenko, B. I'. Anrnuiickuii s3pik B chepe Typusma = English in

Tourism : yue6Hoe mocobue mist CIIO / B. I'. Hecrepenko. — Caparos,
Mocksa : IlpodobpazoBanue, Ait [lu Ap Meaua, 2025. — 105 c. — ISBN
978-5-4488-2465-4, 978-5-4497-4218-6. — TekcT : OJICKTPOHHBIA //
Hudporoit odbpazoBarenvubii pecypc IPR SMART : [caiit]. — URL:

https://www.iprbookshop.ru/149170.html. — Pexum nocryna: st aBTopusHp.
II0JIb30BaTENEN

Jononnumenvrnasa aumepamypa

Komens, T. B. AHraumiickuii sS3bIK IS JI€J0BOTO OOIIEHUS B cdepe
Typu3Ma M TrocrenpuumMcTBa : ydeOHoe mocobuwe / T. B. Komens, T. T.
KonaneBa. — PoctoB-Ha-/loHy : JIOHCKOM roCyJapCTBEHHBIM TEXHUYECKUU
yHuBepcuret, 2024. — 128 c¢. — ISBN 978-5-7890-2253-5. — Tekcr
anexTponnbii // Ludposoit o6pazoBatenbubiii pecypc IPR SMART : [caiiT]. —
URL: https://www.iprbookshop.ru/150043.html. — Pexum ngocryna: s
agropusup. [losnb3oBarenen

Jluyenszuonuvie  pecypcovl  UHGOPMAYUOHHO-MENEKOMMYHUKAYUOHHOU
cemu "Unmepnem", neobxooumvie 015 0c80eHUsL OUCYUNTIUHDBL

DNEeKTpOHHO-OMONIMOTEeYHasT  CUCTeMa: 10  MapoJIto. URL:
http://www.iprbookshop.ru/ I[IpearycmMoTpeH pexxum ajis c1aboBUISIINX.



Jluyensuonnoe u  c800600HO  pacnpocmpawnsemoe  NpPoOSPAMMHOE
obecneuenue, 6 mM.4. OMEYECMBEHHO20 NPOU3BOOCMBA, COBPEMEHHbIE
npogeccuonanvhvie 6a3bl OGHHBLIX U UHDOPMAYUOHHBIE CHPABOUHBIE CUCTEMbL
(uHghopmayuonnvle  MexHoONO2UY), UCHONbL3YeMOe NpU  OCYWeCmeIeHul
0bpazosamenvbHo20 npoyecca no OUCYUNIUHe

— Microsoft Windows (1urieH3uoHHOE).

— Oducnpiii maketr nporpamm MicrosoftOffice, BKIIFOUArOINii TEKCTOBBIMA
penaktop  MicrosoftWord, osmektponHyro  Tabmuiryy — MicrosoftExcel,
nporpaMMy il TOATOTOBKHM Tpe3eHtauuit MicrosoftPowerPoint, Opaysep
InternetExplorer (mumeH3noHHOE).

— WudopmanmoHHas  cmpaBoyHas — cucTeMa ®W 0a3a  JIaHHBIX
«Koncynprantllmocy  http://www.consultant.ru/» (mocTyn 10 TapoJIo)
(oTeyecTBEHHOE MPOU3BOJICTBO)

— CryneHueckui MH(})OPMATMOHHO-CITPABOYHbBIN roprai
"T"apanT-O0pazoBanue"  https://edu.garant.ru/ (moctym  cBOOOHBINN)
(cBOOOIHO pacmpoCTpaHsIeMOe);

— Hayunas snextponnas OuOmmoreka — 6a3za ganHbix eLIBRARY.RU
https://elibrary.ru/ (mocTyn cBOOOIHBIN);

[Topran nmpo roctuHuuHbI OusHec https://prohotel.ru/

Ocobennocmu  y4eOHO-Memoouyecko2o  obecneyenuss 01 Uy  C
02PAHUYEHHBIMU 803MONCHOCMAMU 300P08bS. U UHBATUOO8

CTyaeHTBI C OTPaHUYCHHBIMH BO3MOKHOCTSIMU 37I0POBbS, B OTJIMYHEC OT
OCTAJIbHBIX  CTY/JEHTOB, MMEIOT CBOM crneuupuyeckrue OCOOEHHOCTH
BOCIIpUSATHUS, mepepaboTku Marepuana. Ilogbop u pa3paboTka y4yeOHBIX
MaTEepHAIOB JJII TaKUX CTYJIEHTOB MPOU3BOJIUTCA C YYETOM TOTO, UYTOOBI
MPENOCTABIISATh 3TOT MaTepuajl B pa3IMUHbIX (hopMax Tak, 4TOObI MHBAIUIBI C
HapYUICHUSIMUA CiIyXa TMOJy4daid WH(OPMAIUI0 BU3YaJbHO, C HAPYIICHUSIMU
3peHus - ayauanbHo. IIpemycMoTpeHo B ciiydae HEOOXOAMMOCTH CO3JaHUE
TEKCTOBOM BEPCHH JIFOOOTO HETEKCTOBOI'O KOHTEHTA JIJIi €r0 BO3MOKHOTO
npeoOpa3oBaHus B ajdbTEepHATUBHBIE (OPMBI, YIOOHBIE IS Pa3TUYHBIX
MOJIb30BaTENCH, AIbTEPHATUBHYIO BEPCUIO MEAMAKOHTEHTOB, MPEIyCMOTPEHA
BO3MOXHOCTh MACIITAOMPOBAHUSI TEKCTa M U300pakeHUH Oe3 TmoTepu
KadecTBa, TMPEAyCMOTPEHA JOCTYMHOCTh  YIIPaBICHUS KOHTCHTOM C
KJIaBHATYPBHI.

PA3JIEJI 4. OEHOYHBIE CPEJCTBA JlISl [IPOBEEHUS
TEKYIIETO KOHTPOJISI M TIPOMEKYTOYHOM ATTECTAIIMMA
OBYYAIOIMXCS MO JUCLHUATIIMHE


https://edu.garant.ru/
https://elibrary.ru/
https://prohotel.ru/

4.1 IlepeyeHb KOMIETEHIMIi, OLEHUBAHHE (POPMHUPOBAHUS KOTOPBIX
IPeIyCMOTPEHO B IMpoLecce TEKYIero KOHTPOJIs U IPOMEKYTOYHOH
aTTecTaluM 1o JTUCHHUIIUHE

YK-4 CriocoGeH OCyIIeCTBIATh AETOBYI0 KOMMYHUKAIIMIO B YCTHOM U
MMCbMEHHOM (hopMax Ha TOCyJAapCTBEHHOM si3bike Poccuiickoit denepanun u
HHOCTpPaHHOM(BIX) sI3bIKE(aX);

VYK-5 Chnocoben BocnpUHMMATh MEXKKYJIbTYpHOE pazHooOpasue
oOlecTBa B COIUAIBHO-UCTOPUYECKOM, O3THUYECKOM U (dustocopckom
KOHTEKCTax.

4.2 OueHoYHbIE CPEACTBA JJIA NPOBEACHUS TEKYIEro KOHTPOJISA
OCBOCHHUS TUCIUIIINHBI

3ajannss MO0 KOHTPOJILHOW padoTe M TeKYyUero KOHTPOJIs,
yKa3aHUA 10 ee BLINOJHEHHIO.

KoHTposnbHasg padoTa o IUCUUILIMHE COCTOUT U3 JIBYX YaCTEM:

Yacrp 1 Jlekcuko-rpaMMaTHyecKas 4acTh

3agaHus BBIMOJHSAIOTCS MUCHMEHHO.

Yactb 2 BHeayauTopHoe YTeHHE

TekcTel 1-5 unTaroTcsa U nepeBOASITCS A0 Hadalla ayAUTOPHBIX 3aHITUH.

Bo BpeMs ayAUTOPHBIX 3aHATUI CTYACHT JI0JKEH OBITh TOTOB:

-IPOYMTATh U MEPEeBECTU ab3all Ha BBHIOOp MpernojaBarelisi U3 J000To
TEeKCTa (HE3HAKOMbIE CJIOBA MOXHO TOJANHUCATH NPSIMO B TEKCTE, JHOO
COCTaBUTb CJIOBAPh),

-KpaTKO U3JI0KUTh CYTh TEKCTa Ha NHOCTPAHHOM SI3bIKE,

-OTBETUTH HA BOMPOCHI IPENOaBATENS IO CONCPKAHUIO TEKCTOB.

KoHTposibHasg pabora cuMTaercs CIAHHOM, €CIM Bbl BBINOJIHWIA 00a
3ananus. [Ipu 3TOM OTBET MO YacTu 2 TOJKEH ObITh YETKUM M KOHKPETHBIM, a
TAK)K€ COACPIKATh 3aIKMCH CTYACHTA I10 BCEM TEKCTaM.

Yacrtb 1 JIekcHKO-rpaMMaTHYeCKas YacTh

1.Complete the text with the words below.

Furniture, facilities, shuttle, reviews, expensive, en-suite, floors,
complimentary
Part 1
The Trip



Last week was full of surprises. On Wednesday Mr. Morrison had a
promotion with a huge pay rise, so he decided to take a short break, travel to
the USA and celebrate the promotion with his wife.

Mrs. Morrison spent Thursday evening searching for expensive hotels
online, reading other travellers’l , and comparing amenities.
Finally, she booked a deluxe room with the Luxury Royal Life hotel. She

chose the hotel because it offered a spacious air-conditioned room with an

2 bathroom, floor-to-ceiling windows, carpeted 3 and
wooden 4 . She also liked the promise of free access to the
swimming pool, the gym and modern spa 5 . So, on Friday evening

they packed their bags and left for Heathrow Airport.

When they arrived at JFK airport at 6 o’clock on Saturday morning, one
of the drivers of the hotel airport 6 greeted them by names. The
Morrison’s were a bit surprised that the driver recognized them so easily in the
crowd, but were happy to get this 7 service from the hotel, as they

hate using 8 taxes or overcrowded buses when on holiday.

I1.Read the text and answer the questions.

Part 2

An hour later when the Morrison’s entered the hotel, they saw a big TV
screen with the words “Congratulations on your promotion, Mr. Morrison!
You deserve it!” Amazed they reached the hotel reception to check-in and get
their room card. The receptionist addressed them by names, and the
Morrison’s got another surprise when instead of a usual card with the hotel
name, logo or address they received a personalized one with their names on it.
The receptionist reminded them that the breakfast was served from 7 to 9 in
the morning and showed them the way to the hotel restaurant. The Morrison’s

thanked the receptionist and went upstairs to their room.



When they opened the door of their room, they were more than shocked.
They realized that their favorite song by a Scottish band was on and the hotel
room that looked very old-fashioned on the website was extravagantly modern.
And when they switched on the TV, they saw smiling faces of their daughter
and son on the screen.

After taking a quick shower, they went downstairs to have breakfast.
They expected an American hot buffet breakfast: fried or poached eggs, sliced
bacon, cornflakes, coffee and orange juice. And couldn’t believe their eyes
when a waiter took them to a laid table with their favorite Indian dishes on it!
They stared at creamy butter chicken and mouth-watering chapatti with spiced
omelet for a couple of minutes, but refused to eat their breakfast and went to
see the manager instead.

Answer the questions:
1. What time did the Morrison’s arrive at the hotel?
2. Why were they surprised when they got their room card?
3. Did the room look as they expected?

4. What cuisine were they served at breakfast?

III.Read the text and complete the tasks.

Part 3

When the hotel manager saw the Morrison’s in her office, she took out
and offered them a bag of traditional UK jelly sweets, which the Morrison’s
enjoy most of all and always buy from their local shops. Then she explained
that the hotel was trying hard to make the Morrison’s welcome. The hotel
employees studied the Morrison’s’ social media account and downloaded
photos of their two children, learned about the couple’s love for Indian food
and asked the chef to look for the recipes. They also found out about the

couple’s favorite music and put it on only to make them feel at home.



When the Morrison’s returned back to their hotel room, they connected

to the hotel WIFI to close their social media account. Then, they checked-out

and took the first flight back home.

0 o0 oW W 00 o e [\ oo o

N

Choose the correct answer.

. The hotel employees knew a lot about the Morrison’s because

. they checked the guests’ profiles on a social network.
. the guests’ son gave the hotel the details.

. the guests’ daughter gave the hotel the details.

. other travelers gave the hotel the details.

. The hotel manager offered the Morrison’s

. a bag of local sweets.

. a bag of US sweets.

. a bag of their favorite sweets.
. a bag of Indian sweets.

. The Morrison’s were

. unhappy that the hotel employees knew a lot about them.

. happy that the hotel employees knew a lot about them.

. did not care if the hotel employees knew anything about them.
. wanted the hotel employees to know a lot about them.

. The Morrison’s

a. spent a day at the hotel.
b.
C
d

checked-out the same day.

. spent a week at the hotel.
. checked-out the following day.

1IV.  Read the memo, then study the conversation and choose the correct

answers.

Memo Lux Hotels



Date: 22" October
From: CEO
To: All Managers

Subject: Our carbon footprint

As you know, our guests are beginning to ask about the carbon

footprint of our hotel. I think that we should meet and discuss this.

Could you all come to a meeting at headquarters at 10:00 a.m. on

Friday the 27" October?

Paulo Palazzi

CEO 1) Has/Have anyone got any ideas?

Man Food is a problem. In the restaurants in my hotel, we 2) have
ager 1 got/get produce from all around the world. We could find local

suppliers instead, in some cases.

CEO That’s a good idea.

Man So, 3)shall/will we make a start on that?
ager 1

CEO Yes, please. Anything else?

Man What do you think about 4) reusing/reuse towels in the
ager 1 bathroom? Washing towels has a high carbon footprint.

Man 5)This/That is a good point. But we already have signs in
ager 2 bathrooms — you know, ‘put your towel in the bath if you want a new

one’. We can’t 6)to ask/ask guests to use a wet towel.

CEO OK, what else? Helen, what 7)are you thinking/ do you think?
Man Well, we 8) shall/can do something about lights. In my hotel,
ager 3 we still have normal bulbs in many places.

CEO

Really? We should replace them with low energy bulbs.



Man Exactly.

ager 3

CEO OK. Let’s 9) doing/do that. Anything else?

Man The transfer buses for my hotel use petrol. We 10)replace/could
ager 4 replace them with electric vehicles.

CEO That’s quite an expensive change.

Mana Yes, but we can replace two or three buses every year. If we
gerd start this year, we 11)should/can replace all of the buses within five

years.
CEO Right. That’s a good decision.

Yactsb 2. TekcThI /18 YTEHUS
Text 1

People travel for lots of reasons. They make journeys to and from school
or work every day; visit friends and family; take day trips shopping or to
football matches; go out for evening entertainment such as the cinema; and
they go away on business or study trips. So when does travel become tourism?
When people travel to and stay in a place which is not where they live. For
example, there is recreational tourism if you want to relax and have fun,
maybe at the beach. There’s cultural tourism: sightseeing or visiting museums
to learn about history, art and people’s lifestyles. With adventure tourism you
explore distant places or do extreme activities. Ecotourism is about ethical and
responsible trips to natural environments such as rainforests. Winter tourism is
usually holidays in resorts where there is snow and people go skiing or
snowboarding. Sport tourism is to play or watch different sporting events.
Educational tourism is to learn something, possibly a foreign language, abroad.
Nowadays, there is also health tourism to look after your body and mind by
visiting places like spa resorts; religious tourism to celebrate religious events
or visit important religious places such as Mecca for Muslims; and gap-year
tourism when young people go backpacking or do voluntary work between
school and university.

Choose the correct answer.
1. People travel

a. for different reasons.
b. to go on holiday.



c. to get to work.

. You can take

day and evening trips.

. study and business trips.
theatre and cinema trips.

o o® N

. Tourism 1s travel

in your home town.

. to countries across the world.
to places where you don’t live.

oo W

. Ecotourism is ethical and responsible about
money.

. shopping.

the environment.

oo A

. A spa is a place you visit to
celebrate a religious event.
. learn something new.

look after your health.

oo w

Text 2

Tourism is a multi-billion-dollar business with hundreds of millions of
travellers arriving in destinations across the world every year, but there’s a lot
more to tourism than just the tourists. Before you even leave home you
probably use a number of services. You book your trip through a tour operator,
if it’s a package holiday, or a travel agent, if you want to buy products and
services like flights separately. These days, many people book directly online
with companies that offer both organised and independent travel. You usually
need to purchase airline, train, ferry and coach tickets to your holiday resort in
advance to reserve a seat and get a good price. If you’re hiring a car, it’s also a
good idea to book in advance, but you can arrange local transport like taxis
and buses when you’re there.

You also need to book accommodation to be sure to stay where you
want, when you want. There is a wide range of options for different people and
pockets: from luxury hotels to roadside motels, family-run guesthouses or
B&Bs (Bed and Breakfasts), to self-catering apartments to youth hostels. You
can decide about hospitality (catering and entertainment) during your holiday,
unless you book it with your accommodation. B&B means you get breakfast
included in the price of your stay. Half board, usually only available at hotels,
means breakfast and dinner are included. Full board means breakfast, lunch



and dinner are included. This option is common on package or cruise ship
holidays to keep the cost down, as are all-inclusive leisure activities such as
sport, shopping and live shows.

Most places have a Tourist Information Point where they give you free
information about what to see and do and how to get around. Organised trips
often have travel reps (representatives) on hand to help you, but you can also
pay a local tour guide to take you sightseeing or show you tourist attractions.

Answer the questions.

1. How can you book holidays?

2. Why do you need to purchase tickets for airlines, trains, ferries and coaches
in advance?

3. What other transport service is it a good idea to book in advance?

4. When can you arrange local transport?

5. Which kind of accommodation includes breaktfast, lunch and dinner?

6. Do you pay for information from Tourist Information Points?

7. Who can take you sightseeing or show you tourist attractions?

Text 3

Nowadays, the choice of tourist accommodation to suit your taste,
budget and destination is endless. At the high end of the market there are
hotels, offering rooms and meals. Motels are similar, except they are for
motorists. So they are generally on major roads and always provide parking,
but not always meals. B&Bs, or guesthouses, differ from hotels as they are
usually small, less expensive, owner-occupied, family-run businesses without
staff on call 24/7. Alternatively, holiday villages are popular with families who
may be travelling on a budget. They offer a choice of self-catering
accommodation from small wooden cabins or chalets to studio apartments to
large holiday villas, all in modern resorts with many leisure and recreational
services available on site.

Private Holiday rental offers a wide variety of accommodation. Then
there are timeshares, where several people own accommodation they can use at
specific periods each year. To avoid getting bored with the same destination,
how about doing a house swap, where people holiday in each other’s’ houses?

Hostels provide a low-cost, self-catering alternative to hotels, and appeal
to young travellers, as the shared dormitories make it easy to meet people.
Increasingly, universities offer campus accommodation in students’ halls of
residence during the holidays. This is the type of accommodation you often
find on study holidays, but it can also be a cheap and sociable way to take a
city break.



If you’re looking for an adventure on a budget, campsites are perfect.
You can take your own tent, or even stay in a traditional round Mongolian yurt
or a tall Native American tepee. For more comfort, there are also caravans and
campervans, which enable you to enjoy a holiday on the move. Finally, if you
like to combine transport and accommodation, why not try a barge, a long flat
boat, which travels on rivers and canals, or a yacht if you prefer the sea.

Choose the correct answer.

1. Hotels are accommodation at the

a. budget end of the market.

b. high end of the market.

c. low end of the market.

2. Guesthouses and B&Bs are different from hotels because they are
generally run by

a. families.

b. one person.
c. staff 24/7.

You can visit a timeshare
all year round.

at a specific time, each year.
only in the summer.

o oW

House swapping helps you to
avoid boredom.

avoid cooking.

make friends.

o oe »

Hostels appeal to
couples.
families.

young people.

oo e v

Campus accommodation is available for tourists to rent during
the holidays and term time.

the holidays.

term time.

oo

~

For comfortable and mobile campsite holidays try
campervans.
b. tents.

o



c. tepees.

Which of these isn’t a kind of boat?
Barge

Yacht

Yurt

0o x

Text 4

The kind of facilities and services available to you on holiday varies
greatly according to your choice of accommodation. Catered accommodation
such as hotels, guest houses and B&Bs is generally categorised using a star
system which varies from country to country.

Generally, one star tends to indicate budget accommodation, offering
basic facilities such as end suite bathrooms and TVs in all the rooms and
services such as breakfast, drinks and daily room cleaning by chambermaids.

Two stars may additionally offer guests bath towels, complimentary
toiletries such as shower gel, a reading light, and a credit card payment facility.

Three star hotels often also provide a hairdryer and telephone in every
room as well as internet access either in a public area or in the room, laundry
and ironing services, and the hotel reception is staffed for around 14 hours by
bilingual staff, speaking English and the native language.

The reception of a four-star hotel should be manned for up to 18 hours,
have a refrigerated mini-bar or room service for drinks, and an a la carte
restaurant. There would also probably be a lift and more comfortable furniture.

Finally, five-star luxury accommodation should offer a reception area
staffed 24/7 by multilingual staff, a doorman to welcome guests, valet parking,
a porter to take luggage to your room, and a safe in the room for valuables.
There are often gym and spa facilities available too.

Answer the question.
What facilities can you expect in a two/three/four/five-star hotel?
Text S

Nowadays there are plenty of different ways to book a holiday. You can
now book holidays over the Internet, over the phone or by going into a travel
agency. However, you choose to book, you should ensure you have everything
you need before departing for your holiday. This might include: valid travel
documents such as passports, identity cards or visas for entry into specific
countries and maybe your driving licence if you intend to drive your own or



hire a car; travel tickets for planes, ships, trains or coaches and most airlines
now expect you to check in online before you fly.

You should also consider purchasing some form of travel insurance to
cover your costs in case your plane is delayed, cancelled, you lose any
personal items or there is an emergency whilst you are on holiday. You can
buy this independently or directly from your travel agent or travel provider. It
1s always wise to take some currency or a pre-paid debit card with you in case
there are any problems.

Travel to certain countries requires immunization against diseases.
These vary from country to country, as each has different risks to people
health-wise, but you should check with your doctor around six weeks before
going on your holiday to discuss possible vaccinations you may need for your
destination.

Choose the correct answer.

. Which of the following do you only need for entry into specific countries?
. identity card

. passport

visa

O o =

. You might need travel insurance in case you ...
. decide not to travel.

. lose something before travelling.

. have an emergency on holiday.

. miss your plane.

0.0 o N

. Some countries require immunization against diseases ...
. when you return from your holiday.

. six weeks before travel.

. during the holiday.

d. before and after the holiday.

C o W

Kpurepuu onieHuBaHus1 KOHTPOJbHOM PadOTHI

OneHka «3a4TEeHO» BBICTABIIACTCSA, €CIIU:

- OTBETHI Ha 33JaHUs TIOJIHbIE, MPABUIIbHBIX OTBETOB OoJee 60%,

- TIOKAa3aHbl 3HAHUS OCHOBHBIX 3aKOHOMEPHOCTEW MHOCTPAHHOIO sI3bIKA
U yMEHHUE INPUMEHATh UX Ha IPAKTUKE IIPU PELICHUM KOHKPETHBIX 3ajad,
BBISIBJIEHA CIOCOOHOCTh NPUMEHSTh NOJYYEHHbIE 3HAHHMS MO 00pas3ly B
CTaHIAPTHOM CUTYaLIUU.

OneHka «He 3a4TE€HO0» BBICTABIISIECTCS, €CIIU:



- OTBETHI Ha BONPOCHI HEBEPHBIE, MPABHIIBHBIX OTBETOB MeHee 60 %,

- JIOTYIIIEHBI TpyOble OMHMOKH B (hOPMYIUPOBKAX OCHOBHBIX MOHATUN U
MpaBWJI WHOCTPAHHOTO SI3bIKA, OTCYTCTBYET CIIOCOOHOCTH MPUMEHATH
MOJTy4YEHHBIE 3HAHUS 110 00pa3ily B CTAHIAPTHON CUTYaIlUH.

4.3 OueHO4YHBbIE CPeICTBA MPOMEKYTOYHOM ATTECTALUM LIS
OlleHNBAHMS YPOBHS ()OPMHUPOBAHUA KOMIIETEHIMIA, COOTHECEHHOIO C
IVIAHUPYEMbIMH pe3yJibTaTaMHi 00yUeHusl 10 JUCHUIINHE:

ITo koMIoOHEeHTe KOMIEeTEeHIMI «3HATHY

What types of accommodation can you name?

Name and describe 4 hotel facilities.

Name and describe 4 room facilities.

What are the advantages and disadvantages of staying at a B&B?

What are the advantages of staying at a 5-star hotel?

What are the disadvantages of staying at a motel?

What are the disadvantages of camping?

What options are available to tourists looking for places to stay in the

Urals?

9. Why do some guests want self-catering accommodation?

10. What might attract more customers to a hotel?

11. What extra facilities might attract more customers to a hotel?

12. Why should hotels offer extra service to guests?

13. What is room service? Why should it be available 24/7?

14. Would you like to open your own hotel? Why? Why not?

15. What is ‘cultural training’?

16. What does ‘look like a professional’ mean?

17. What is ‘immediate attention to your guests’ rule?

18. What is ‘sincere greetings’ rule?

19. What is ‘maintain eye contact’ rule?

20. What is ‘listen properly’ rule?

21. What is ‘use your guest’s name’ rule?

22. What should front line staff know about interacting with international
guests?

23. How does culture affect hospitality business?

24. Why is cultural important in hospitality industry?

25. What information do you expect to find in a hotel brochure?

26. What are the best and the worst things about staying in hotels?

27. What do you think of when choosing a hotel to book?

PN R WD =



28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44.
45.
46.
47.
48.
49.
50.
51.
52.
53.

54.

55.
56.
57.
58.
59.
60.

Do you think hotel room views really matter?

What makes a hotel modern?

Do you think historic hotels should be preserved?

What are the benefits of booking half board?

What are the benefits of booking full board?

What are the DOs and DON’Ts of holiday eating?
Name 4 types of places to eat. Talk about the benefits of each of them.
Describe the most common types of menus.

What does ‘handle complaints with extra care’ mean?
What can guests complain about?

What can go wrong before the guests arrive?

What can go wrong after the guests arrive?

What can go wrong during guests’ stay?

What can go wrong during the hotel check-in?

What can go wrong during the hotel check-out?

What can go wrong at a restaurant?

Do you always have to pay for quality?

Do you mind paying extra for better quality?

When do you want high-quality service?

What’s the best/worst hotel you’ve ever stayed at?

What can go wrong during the airport check-in?

What are the basic rules of safety in the city?

How can you deal with guests who arrive late for a tour?
What should one consider when planning an international event?
Why is the location important for an international event?

What should you think of when planning an event schedule for

international guests?

What should one consider when planning serving meals at an international

event?

What should one consider when planning a trip abroad?
What are the common travel problems?

How can you avoid common travel problems?

What questions are usually asked in a hotel feedback form?
Why is feedback important in hospitality industry?

How can customer feedback be used to improve service?

ITo xoMIIOHEeHTEe KOMIETEHINI «YMeTh»
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Choose ONE answer.

The hotel restaurant is not
open 24 hours but room 1s
always available.

a. menu

b. catering
c. waiter

d. service

YK-4

Choose ONE answer.

A room in a hotel for two
people with two separate beds.
a. single room
b. double room
c. twin room
d. family room

YK-4

Choose ONE answer.

The romantic holiday
couples have after their wedding.
a. a honeymoon
b. shopping trip
c. a city break
d. an adventure holiday

YK-4

Choose ONE answer.

A short holiday in a capital
of a country or other large town.
a. a honeymoon
b. shopping trip
c. a city break
d. an adventure holiday

YK-4

— At arestaurant

Which ONE is NOT used
on arrival?

YK-5




a. Yes. We’ve booked a table for
five.

b. Could we sit outside please?

c. That’s very kind of you, but this
1S on me.

d. Could we have a table in the
corner?

Choose ONE answer. YK-4
The Grant Holiday Resort

consists of 20 self-contained

apartments around a large

swimming pool. Each apartment

has a well-equipped kitchen where

guests can prepare their meals.

Alternatively, there are several

good restaurants within easy

walking distance.

a. self-catering holiday

b. working holiday

c. diving holiday

d. sightseeing holiday
Choose ONE answer. YK-4
A place where passengers

wait before they can board their

planes.

a. arrivals

b. departure lounge

c. check-in desk

d. baggage reclaims
Choose ONE answer. YK-4

The place at the airport
where suitcases and bags are
checked for illegal things.

a. executive lounge
b. passport control




c. security clearance
d. baggage reclaims

Choose ONE answer.

Guest: I’'m afraid there is no
hair dryer in my room.

Receptionist: Well, madam,
there should be one in your room.
Have you had a look in the
bathroom, by the basin?

Guest: Yes, and I can’t see
one.

Receptionist:

a. I’m sorry about that. I’ll see to it
immediately. And your room
number, please?

b. 'm sorry about that. There’s
been a mistake. I’ll change this
immediately.

c. ’'m sorry, sir, but today is
Sunday, and the laundry service
closed at 5.

d. ’'m very sorry. That shouldn’t
happen.

YK-5

10

Choose ONE answer.

Guest: Look, this isn’t right.
I ordered a Caesar salad, not this
green salad.

Room service:
a. I’m sorry about that. I'll see to it
immediately. And your room
number, please?
b. ’'m sorry about that. There’s
been a mistake. I’ll change this
immediately.
c. I’'m sorry, but today is Sunday,
and the room service closed at 5.
d. 'm very sorry. I'll send

YK-5




someone up to fix it.
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check-out

Complete the sentence.

Please note that the latest
is midday (12 o’clock) on the day you
wish to leave.

YK-4

12

mini-bar

Complete the sentence.

My hotel room is small, but
there 1s a full of drinks,
chocolate and snacks.

VK-4

13

safe

Complete the sentence.

My hotel room 1is small, but
there is a where I can keep my
passport and other valuables.

YK-4

14

sign

Complete the conversation.

-Good evening, madam.

-Hello. I have a reservation. My
name’s Jennifer Rodriguez.

-Can you spell that, please?

-R-O-D-R-I-G-E-Z.

-For five nights?

-Yes, that’s right.

-Can I have your ID, please?

-Just a second. Here you are.

-Thank you. Can you
here, please? Here is the pen. Thank
you. Here’s your key card. It’s room
701, on the seventh floor. The lift is
over there.

YK-4




-Thank you.

15

Bed and
breakfast /
B&B/

What are they?

They are often private houses
where the owners offer rooms and
provide overnight stay and breakfast.

The toilet and bathroom can be
private or shared with other guests.
They are often cheaper than hotels
and a more relaxing place to stay.

YK-5

16

changes

Complete the Q&A section.

Q: What time 1s check-in and
check-out?

A: Check-in time is 3 p.m. and
check-outis 11 a.m.

Q: How do I make to my
room reservation? I want different
dates.

A: If you booked through the
hotel, contact us, otherwise contact
your travel agent directly.

YK-4

17

cancellation

Complete the Q&A section.

Q: What time is dinner served?

A: Dinner i1s served from 7
p-m.-9.30 p.m. every day. We
strongly recommend you pre-book.

Q: What is your policy?

A: We require a minimum of
48-hour notice prior to scheduled
arrival date for a full refund.

VK-4

18

transfer

Complete the Q&A section.

Q: What bus should I take to
get to the hotel from the airport?

A: We provide a
complimentary for all guests,
so you don’t have to get a bus or taxi

VK-4




when you arrive.

19

All-inclusive
holiday

What type of holiday is
described?

The Grant Resort at Santa
Lorentsa has everything you could
possibly want for the perfect holiday.
The price of £1050 for two weeks
includes all flights, visas, taxes,
transfers, accommodation, meals,
snacks, locally produced drinks and
entertainment.

YK-5

20

Package
holiday

What type of holiday is
described?

Prices begin from £250 per
week, and include return flights,
visas, transfers and accommodation.
We can also arrange your travel
insurance at very reasonable rates.

YK-5

21

facilities

Complete the hotel brochure.

The hotel offers a wide range of
services and designed to meet
your every need. It has three
restaurants, specialising in different
cuisines, and an excellent fitness
centre with indoor and outdoor pools.

YK-4

22

charge

Complete the hotel brochure.

Pool towels are available with a
deposit.

Sun beds and umbrellas can be
used free of

Babysitting services are
available on request.

VK-4

23

conference

Complete the hotel brochure.
The hotel is also equipped with

YK-4




a large room for 200 people
and five smaller workshop rooms
(20-30 seats). All rooms have
projectors, screens and computers
with Internet access.

24 sounds Complete the conversation. YK-4
-What would you like to eat?
-I’'m not sure. Can you tell me
what this is?
-It’s spicy chicken with fresh
tomatoes. It’s a speciality of the
region.
-That very nice. I’ll have
that, please.
25 Departure Complete the email. YK-4
Dear Mr Louvier
Further to our telephone
conversation, we are pleased to
confirm your new booking as follows:
Arriv 11 May
al: 20 May
Double room w,
Room  balcony
type: £200
Room MAY11D22MI]
rate:
Confi
rmation:
We look forward to welcoming
you on 11 May.
Y ours sincerely,
Margaret Dellaware
26 language Complete the article. YK-5

DIFFICULTIES OF




MEETINGS AND NEGOTIATIONS
ACROSS CULTURES

Although there seem to be rules
about this, the problem is the rules are
different from country to country and
are  constantly  changing  and
developing. Imagine this situation:
you are in charge of a project which
has a multinational team. The first
point to consider is what to
use? If you are all Germans or all
French, then no problem - you speak
German or French. But what happens
if you are four Germans, three
Swedes, two French, and one
Japanese, Italian, Spanish?

27

first

Complete the article.

DIFFICULTIES OF
MEETINGS AND NEGOTIATIONS
ACROSS CULTURES

Whose behaviour rules are you
going to follow? In the UK, the US
and Sweden it is quite normal for all
the people at the meeting to use each
other’s names. But this is not
the case in France, Germany or Japan.
So if you are using English, do you
then have to say Mr, Mrs or Ms? And
what if a female team member is
unmarried, should you then say Miss
or Ms?

YK-5

28

agenda

Complete the article.

DIFFICULTIES OF
MEETINGS AND NEGOTIATIONS
ACROSS CULTURES

In the meeting itself how do

VK-5




you behave? Imagine that you have
organised a team meeting in your
country’s head office. What happens
if your Italian colleague takes calls
from his boss in the middle of your
meeting? How do you react if you
find your British visitors haven’t
looked at the detailed meeting

you emailed to everybody the week
before, and your Spanish colleague
wants to introduce a new point half
way through the meeting?

29

solutions

Complete the article.

DIFFICULTIES OF
MEETINGS AND NEGOTIATIONS
ACROSS CULTURES

Is it time to make a decision?
Your boss has told you that you can
make all the decisions, but your
Japanese partner says that he or she
will have to discuss it in their
headquarters in Tokyo first, while
your Saudi Arabian customer keeps
on changing the subject to ask about
the history of your company? There
are probably two general to all
these questions. The first one is to
stay at home and only do business
with people from your own culture;
and the second one is to find out
about differences in advance.

YK-5

30

venue

Complete the email.
Dear Ms McBurn,

Thank you very much for your
email. [ am delighted to hear that your
company is considering our hotel as a
sales conference and that you

YK-4




will be coming to us next week.

I can confirm that I will be able
to meet you and discuss your
requirements at any time that suits
you on Friday. If you let me know
your flight details I will arrange for
you to be met at the airport and
brought to the hotel.

I look forward to meeting you.

Y ours sincerely,
Alison Lacardi
General Manager

31

airport

Complete the conversation.

Receptionist: Can I help you,
sir?

Guest: Yes, I’'m checking out
today but my plane doesn’t leave until
this evening. Can I leave all my bags
here until I have to go to the ?

Receptionist: Of course, sir. I’ll
lock them in the office for you.

Guest: Thank you. Now, I'd
like to pay my bill, please. Room 203.

VK-4

32

reputation

Complete the presentation.

HOSPITALITY TALK:

WHY ARE SOME HOTELS
MORE SUCCESSFUL THAN
OTHERS?

I am going to tell you a story, a
quite familiar one, about two hotel
chains. They both operate in the same
city. Both chains sell rooms to
tourists. The services from both
chains are reliable and economical.

So, why is Summer Hotels
more successful than Winter Hotels?
There are four main reasons. First,

YK-4




Summer Hotels is an old
company — more than 30 years old.
Everyone says ‘It’s good to stay at
Summer Hotels.” Winter Hotels is
only one-year-old. People don’t know
it. Good services are important. Of
course they are — you must offer good
services. But people must know that
your services are good.

33

included

Complete the presentation.

HOSPITALITY TALK:

WHY ARE SOME HOTELS
MORE SUCCESSFUL THAN
OTHERS?

What’s the second reason? Is it
price? Both chains offer rooms for
more or less the same price. But
Summer Hotels offers excellent
facilities. All their hotels have lots of
extras, like a swimming pool, free
Wi-Fi, underground parking, etc. And
they are all in the price. But at
Winter Hotels, you have to pay more
for those extra facilities.

YK-4

34

locations

Complete the presentation.

HOSPITALITY TALK:

WHY ARE SOME HOTELS
MORE SUCCESSFUL THAN
OTHERS?

Let’s move on to the third
reason. Summer Hotels chain has
branches all over the city. They have
12 hotels — in the north, the south, the
east, the west, and in the centre.
Winter Hotels chain doesn’t have
many branches. In fact, it only has
three. So, Summer Hotels chain has a

VK-4




huge advantage. Customers usually
go to hotels in good , close to
business or close to tourist attractions.

35

advertising/
promotion/

Complete the presentation.

HOSPITALITY TALK:

WHY ARE SOME HOTELS
MORE SUCCESSFUL THAN
OTHERS?

Finally, look at the slide. As
you can see, Summer Hotels chain
spends a lot of money on . You
can find information about the chain
on national and international travel
websites, blogs and online travel
agencies.

YK-4

36

Bathroom

Complete the feedback form.

GIPA BUSINESS HOTELS
INC.

Questionnaire

At GIPA Business Hotels Inc.
we want our employees to deliver
100% customer satisfaction.

Please fill in our questionnaire.

Hotel: GIPA Malta

Dates of stay: 10-15 June

Reason for stay: Hospitality
Conference

Please rate the hotel and the
facilities (1 =bad, 5 = excellent) and
add comments:

Reception: lazy guy with dirty
hair

Bedroom: foo noisy

: wet towels, cold water,

but clean

YK-4




Restaurant: good food, awful
service

Conference rooms: OK

Technical - equipment: good -
support: didn’t know how to use the
equipment

Can you recommend the hotel?
To my worst enemy

What can we  change?
Everything.

37 remote Complete the conversation YK-4
control
Receptionist: Can I help you,
madam?
Guest: Oh, yes. Thank you. I
have a problem with our TV. I can’t
get this thing, I don’t remember the
right word, to work. You know, it
doesn’t change channels.
Receptionist: The ?
Guest: Yes, that’s it! I think the
batteries are dead.
38 overbooked Complete the situation. YK-4
What has gone wrong?
An airline passenger is talking
to the check-in assistant.
‘I have a valid ticket for this
flight, and I’'m in plenty of time to
check in, so why are you telling me
there are no seats available?’
The flight has been .
39 undercooked Complete the situation. YK-4

What has gone wrong?

A customer in a restaurant is
talking to a waiter:




‘I asked for it to be well-done,
but this is rare. In fact, it’s almost
raw!’

His food has been .

40 delayed Complete the situation. YK-4
What has gone wrong?

An airline passenger is at the
airport:

‘We were supposed to take off
an hour ago. I keep checking the
boards for information, but all it says
1s ‘Wait in lounge’.’

Her flight has been .

Ilo koMnmoHeHnTe KoMnereHI «BJjaajgeTb, HABLIKAMW)

YreHne u repecka3 OpUrHHAIBHOTO TEKCTA.

Tekcr 1.

As a hotelier, you need to be constantly evaluating the success (and
failure) of your hotel’s booking strategy. When a guest books a room, do you
know why they choose to purchase it? If your occupancy is low, are you
pinpointing why travelers might be looking elsewhere?

The answers behind these questions can offer valuable insights that you
can use to make improvements and increase your hotel’s revenue.

Often, a lack of bookings can be put down to your promotion efforts,
rather than any quality deficiency in your property. This is something you need
to fix quickly, but it can be done easily with a few minor adjustments to your
website and social media. All it takes is a change in focus to put a stronger
emphasis on promoting your hotel room features. Basically, guests want a
personal and individual experience wherever possible, and one that makes
them feel like they’re getting value for money.

Making sure you showcase all your rooms have to offer and making
clear distinctions between them, allows guests to get excited about their stay
and what they’ll experience.

Think about travelers’ behavior before they go on a trip. They usually
spend a lot of time telling friends and family where they’re staying and what
they’ll be doing. You want to give them the material to use in their



discussions. The more information you provide and anticipation you can build,
the more likely it is that a guest will book with you.

You may even want to move towards giving guests more control over
what features they actually receive. It’s this shopping cart experience that the
hotel industry has yet to fully capitalize on.

Texkcrt 2.

With such a wide range of accommodation across New Zealand, there’s
something to accommodate every client request — urban or rural.

Simply let your clients pick their budget and go from there. We’ve got it
all: exquisite luxury lodges and resorts, comfortable backpackers’ hostels and
camping grounds, clean and affordable hotels and more. Or, book your clients
a Bach (that’s Kiwi slang for a holiday house), and they can truly experience
what it’s like to holiday in New Zealand. Your clients are spoilt for choice.
Here are a few examples.

In a class of their own, luxury lodges are extremely accommodating and
cater to the most discerning visitor. Have your every need taken care of, dine
on fine gourmet cuisine and enjoy the highest standard of hosting and
facilities.

These unique properties offer the pleasures of things like spa
treatments, private golf, helicopter flights, wilderness adventures and more —
almost whatever your heart desires. A New Zealand luxury lodge is utterly
luxurious and offers an exclusive, unforgettable holiday experience.

If you are ready to pay more, then choose from a diverse range of
boutiques and lodges that encompasses historic estates, vineyard cottages or
boutique guest houses, typically providing unique facilities, location, service
and guest experiences. Wake up to a spectacular alpine vista or a scenic
freshwater lake — boutique and lodge accommodation can be a treat for the
night or for your entire holiday.

Wherever you do decide to go, always read reviews to get opinions of
others travelers. If you use booking.com then you will be able to read and see
ratings from other travelers. Or you could use other sites such as
tripadvisor.co.uk which provides huge amounts of reviews on most properties

Texct 3.

“Our hotel has an inherent culture of exceptional service. We hire our
hospitality professionals very carefully and work diligently to train them to 5
Star & 5 Diamond Standards. We have the ability to involve our associates in
many of the global decisions that affect the way the hotel operates so there is a
strong sense of ownership. Our team is empowered to make active decisions



that will create a successful experience for our guests. We have seasoned
operational managers on duty 24 hours per day, 7 days per week so there is
always intense scrutiny over our daily operations. We concentrate on having a
good product. The staff all love what we do. We always try to never say “no”
to our guests... and try to realize what they want before they ask. It’s just little
things. In the beginning, when we were on TripAdvisor I was scared, because
you’re very exposed to good reviews and bad reviews. Fortunately, we’ve
been able to get very good reviews, and the bad reviews that we received were
actually really helpful. They tell us what to correct, and we like to take care of
that. Sometimes people don’t tell you what’s wrong, and then it’s a surprise for
us when they write it down on TripAdvisor.

We spend the first portion of every staff meeting reading our newest
TripAdvisor reviews aloud to the group. This establishes a forum for
recognizing favorable performance and for developing solutions where we
have areas of opportunity. We are blessed with many wonderful guests, a large
number of whom have been returning to our hotel for many years. Every day
we receive cards, letters and emails of thanks. I make certain to respond to
each one personally and whenever I do, I typically finish my correspondence
with a phrase like the following: Thank you for taking the time to relay the
details of your experience. I am so glad that you had a wonderful visit. If
you’d like to share your experience with others, I encourage you to do.”

Texkct 4.

As a travel agent, you deal with a lot. Planning and research, logistics
and follow through, and probably most important, getting new clients and
keeping existing ones. In today’s self-service digital world, customer service
and personal attention are hot commodities—which is why travel agents will
never go out of style. However, as superhero multi-taskers, it can be easy to
overlook the basics in favor of getting through a task quickly.

One area that might fall victim to this is the sales process. For example,
a client will walk in the door with a vacation idea and the agent books exactly
that without digging a little deeper to make sure they truly understand the
clients’ needs and wants. A vacation is so much more than the where and
what; the how and why need to be part of every conversation.

“For most consumers, the purchase of their vacation is going to be one
of the largest purchases they make that year, both financially and for the value
of their time,” says Gavin Tollman, CEO of Trafalgar. “Ensuring it’s right
from the start is vital.”

Successful travel agents intuitively engage in the “consultative sales
process.” This give-and-take sales interaction uses qualifying, strategic
questions to get to the heart of what clients want from their vacation and then



offers solutions by tapping into the knowledge and experience of the travel
agent. When done right, the result is a win-win.

Texct 5.

Successful travel agents intuitively engage in the “consultative sales
process.” This give-and-take sales interaction uses qualifying, strategic
questions to get to the heart of what clients want from their vacation and then
offers solutions by tapping into the knowledge and experience of the travel
agent. Once a couple came to a travel agent looking to book a self-driving
trip along the California coast. Through conversation, the travel agent learned
that the couple had traveled extensively around the U.S. but had never been to
Europe. He asked if they had ever considered a locally hosted trip in a
European country. They hadn’t—but they were interested in hearing more.

The travel agent thought Ireland was a great introduction to Europe
because it is English-speaking. And, because the customers lived on the East
Coast, it would take them less time to fly to Dublin than it would to fly to San
Francisco.

The couple was intrigued. The destination was not at all what they had
originally asked for, nor was the style of travel. But the proposal tapped into
the core of what they were seeking on their vacation—and then went beyond
that to introduce an option that provided even more than what they had
originally envisioned. They got the flexibility they wanted, a few guided tours
and the services of a local host acting as a concierge. They really liked that.

Texct 6.

To understand what your customers really want, you can ask about the
things they prefer to avoid. Sometimes when a client shares a negative
experience, it could be as simple as not having roundtrip airport transportation
included in their itinerary. Ask them how that incident affected their overall
experience. Ask about the hobbies and professions of everyone traveling, as
well as some of the accommodations they have chosen in the past. These
answers can give a further insight into a client’s real budget and overall
expectations.

Remember that the consultative sales process goes far beyond simply
asking the right questions; actively listening to answers is just as important.
This can sometimes be a challenge, especially for travel agents who
understand that their role is to provide answers and who over the years have
formed their own opinions about specific destinations, travel styles and even
suppliers. However, there is a great advantage to hearing out a client rather
than rushing to provide solutions.



If travel agents recommend something too soon, they might not catch
some of the small details that can make a big difference in what the customers
want.

Often times, clients want to visit a particular place or travel a certain
way based on a friend’s recommendation. Be aware that no two travelers are
exactly alike, and listen carefully to understand your customer’s perceptions
before demonstrating your own experience and expertise to help them decide if
that’s really the right choice for them or if another option you suggest will
better suit their needs.

Texct 7.

London has a population of over 8 million people. It lies on the River
Thames, where the Romans landed nearly 2,000 years ago. From about 1800
until World War Two, London was the biggest city in the world, but now there
are many cities which are much bigger. London is famous for many things.

Tourists come from all over the world to visit its historic buildings, such
as Buckingham Palace, where the Queen lives, and the Houses of Parliament,
where you can see and hear the famous clock, Big Ben. London has been a
capital city for nearly a thousand years, and many of its ancient buildings still
stand.

Tourists also come to visit its theatres, its museums, and its many shops,
such as Harrods, where you can buy anything. And of course they want to ride
on the big wheel next to the river. Like many big cities, London has problems
with traffic and pollution. Over 1,000,000 people a day use the London
Underground, but there are still too many cars on the streets. The air isn’t
clean, but it is cleaner than it was 100 years ago.

For many people, the best thing about London is the parks. There are
five in the city centre and London has 1,700 parks, big and small, full of trees,
flowers and grass. Sit on the grass (you’re allowed to) in the middle of Hyde
Park or Kensington Gardens, and you will think that you are in the country. By
the day the whole of London is busy. At night, the offices are quiet and empty,
but the West End stays alive, because this is where Londoners go to enjoy
themselves. There are two opera houses here, several concert halls and many
theatres, as well as cinemas, and in nearby SoHo the pubs, restaurants and
nightclubs are busy half the night.

TexcT 8.

Nowadays people travel on business and as tourists more than in the past. No
businessman can avoid being a paying guest every now and then. In big cities
there are a lot of good hotels. Accommodations as well as rates vary from
hotel to hotel. There are deluxe hotels, the most luxurious and the most



expensive, resort hotels used for entertainment or recreation. Still, if you do
not want to get disappointed, it is advisable to book accommodation
beforehand by fax or telephone, especially if you are visiting the town during
the summer months. Rooms in most hotels have all modern conveniences:
central heating, air conditioning, bathroom, hairdryer, trouser press, telephone,
satellite TV and others. Service is usually quite satisfactory. You can take a
single room, a double room or a suite, charges varying accordingly.

Service is supposed to begin at the door. When your taxi stops at the entrance
to the hotel the doorman and the bellboy help you with the luggage. The
doorman is very important during the reception procedure. He is stationed at
the entrance to the hotel and assists the guests in and out of taxis and cars. The
guest is given a registration card to fill out the name and permanent address.
The desk clerk or receptionist enters the guest’s room number, the room rate,
and the arrival and departure dates into the computer. Then he asks the guest to
sign his or her name.

When the guests are through with the formalities, the bellboy takes them and
their luggage up in the lift and shows them to their room. He shows them
where the light switches are and explains the use of the room appliances, such
as the television set, cooking facilities, if any, and the air conditioning. Now
that you have been settled in a hotel room and have been given the key of it,
you become a regular hotel guest.
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How can you make your hotel room features more prominent?

One of the first things you can do when listing your room features is
give users slightly more information than they’re used to.

For instance, rather than saying a room offers a king-size bed, let the
potential guest know what kind of linen you use and the firmness of the
mattress. This way, if a guest would prefer a softer or firmer bed, they can
request a different room to make their booking in.

This kind of variety is something hotels seriously need to consider if
they want to take guest experience to the next level.

Another thing you can easily do is promote your room features via
packages to entice guests to book. Add on extra features such as deluxe
mini-bar items or various discounts.

Creating effective packages might include some of the following ideas:
1. Partnering with local businesses
2. Personalizing packages and features for specific groups such as business
travelers
3. Use your online booking engine to build and advertise your package
features
4. Using social media to promote your hotel features



Using Facebook or Instagram is one of the most engaging ways you can
alert travelers to the special features your rooms have to offer. On both social
media platforms, you can post amazing photos and show-off the rooms guests
will enjoy when they stay. You can run competitions for free or discounted
stays, listing the features included. Another great way to promote your place is
to post videos that give example to everything a guest will have access to in
their room.
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Although Australian business culture merely requires being on-time,
giving a firm handshake and a wearing either smart casual or a business suit,
other countries have distinct customs.

For example, in Asia, handing over a business card carefully with both
hands, the receiver noting the details on it, and then placing it in their shirt
pocket (not pants pocket) is a mark of respect and a traditional ice-breaker in a
meeting. In China, a vigorous Aussie-style hand-shake can be seen as
aggressive, while a light handshake with a slight nod of the head is normal.

The best way to find out the customs of your destination country is via
Google. For example: China business customs.

Although the lingua franca of the world is English, it can still be
annoying to citizens of non-English-speaking countries when travellers make
no effort whatsoever to use the local language.

It can be worth picking up a few phrases that convey gratitude. There
are now 1Phone apps that make this a lot easier -- for example Talk Chinese
Free. You won’t be having any conversations in the foreign language, but you
can learn "good morning", "thank you", "after you" and "let’s get a beer!"

Also check the amazing Google Translate App which can help you get
your message across to a non-English speaker in their local language.
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When you’re travelling in a group or with work colleagues, you’ll
naturally relax a bit more than you might in the office. But bear in mind when
you go back to work, the normal professional relationship will resume.

You should be particularly aware of not over-sharing colleagues’
personal details with other colleagues, or your hosts, who might not have been
already aware of them. Commenting on a colleague’s family, personal
appearance, previous holidays, and so on, can cause uncomfortable moments
on the trip or back home.

In terms of how you deal with your hosts, what is professional differs
from country to country. For example, in Auckland, having a glass of wine and



polite conversation with your host on their yacht may be ideal, while in many
Asian countries, singing at a karaoke bar is entirely business appropriate.

While Australian business abandoned formal titles in conversational
speech a long time ago (you don’t hear "Chairman Smith" very often, for
example), in some countries, it is absolutely essential.

In China, for example, it is expected that you refer to businesspeople by
their title and family name -- Director Wang, for example. It’s also frowned
upon to become too familiar too quickly -- familiarity is something that is
earned over time.

People in China should also get used to being addressed by their
surname. "Good morning, Jones" may sound a little bit boarding-school, but
it’s heard commonly enough in China, where family names precede given
names.
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For many travellers, business trips are more about survival than
perfection. Morning-to-night meetings, conferences and dinners can test one’s
skills in international diplomacy to the limit.

Different countries treat time in different ways. For example, in Japan, if
a meeting is set for 1pm, you should be there and ready to start by 12.45pm. If
you’re visiting Mexico, a 1pm meeting means anywhere between 1pm and
3pm -- in that country, a meeting start time is a general indication of when
people should arrive.

Don’t take offence or get stressed if people don’t turn up to your
meeting on-time -- unless you’re in a country where punctuality is an
absolutely core competency for business.

You only have to think about incoming travellers in Australia talking
loudly about "how the beaches aren’t as nice as they’re made out to be" or "it’s
a bleeding rip-off to eat here" to know why it’s important to be a gracious
visitor to a country!

Even if an aspect of a country’s cuisine is blatantly off-putting (the
dishwater coffee in America springs to mind, as do the cooked baby birds still
in the egg in Asian countries...) or the country has glaring and widely reported
social or governmental problems, never, ever bring these up unless your host
does first.
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Unless you work in PR or are a star salesperson, it’s more likely than not
that you find making small-talk a challenge. However, it’s the social grooming
that helps put people at ease and let more important conversations come later.

The best way to fit in well to a foreign culture is to let your hosts talk
about it, and you listen, with polite segues to encourage them to tell you more.

Some specific tips that help: make some enquiries about people you’re
meeting before you meet them, so you have a few areas of conversation you
know they’ll be comfortable with in advance.

Read the newspaper in the hotel to keep some current local events up
your sleeve for impromptu discussion (sports can be risky though, if the local
team isn’t doing well).

Open the conversation with a small compliment -- everyone likes a
compliment. It could be a compliment on their clothes, their recent career
successes, how well an event is going, or the food you’ve been enjoying.

Make an effort to remember their name and use it in conversation.
Again, this 1s an area where some pre-work can be very helpful, if you’re not
good at absorbing names!

If the person you’re talking to conveys an opinion that you strongly
personally disagree with, it’s a good discipline to learn to mask your
disagreement, say something neutral and try to move the conversation on to a
different topic. In business, showing how much you disagree with someone
will very rarely achieve anything.

Close the conversation gracefully - don’t just melt away from a group
without excusing yourself with a positive comment such as "it was nice
meeting you."
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Here’s a look at some of the nuances you’ll encounter in foreign
countries.

Brazil

Always plan meetings well in advance, and be sure to confirm the
meeting 48 hours before the scheduled time. Important business is always
conducted in-person in Brazil, so give in-person meetings the respect they
deserve.

Also, formal titles are used in tandem with first names rather than last
names in Brazil. During greetings, Brazilian women will shake hands with
men, but they exchange kisses on the cheek with female colleagues.

Mexico

While foreign business people are expected to be on time, don’t be
surprised if your Mexican counterparts are 15 or even 30 minutes late. Also, be
prepared for business people in Mexico to stand closer than you’re used to and
also to hold handshakes longer than is typical in the United States.

Negotiations and meetings progress slowly in Mexico. Business
etiquette in Mexico calls for a few minutes of small talk before getting down to
detail, and coffee and other drinks are often offered — always accept.
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While travellling on business one can encounter different nuences in
foreign countries. Here are some of them

Japan

While Americans have a tendency to talk in order to fill gaps of silence,
the Japanese are OK with the quiet. In fact, silence is a sign of credibility in
Japanese business cultures. Suppress your outgoingness when doing business
in Japan, especially early on in a relationship.

In Japanese business culture, group unity is valued above all else. Never
single out individuals as if they are different from the rest of their group in any
way, including for photos, praise, questions, etc.

Take plenty of business cards when doing business in Japan. Business
cards are seen as important to identity. Always accept them with both hands,
read them when they are given to you, and carefully place them in a business
card holder or similarly safe place.

China

China is similar to Japan in many respects. As in Japan, accept business
cards in China with two hands, read them briefly, and then place in a business
card holder.

Never speak over someone or take control of a conversation while
someone else is speaking. Chinese business culture calls for lengthy speeches
on specific topics, and you may find that you are also expected to give
speeches from time to time.



After meetings, send a brief email that recaps the encouraging aspects of
the meeting as well as specific things that were agreed upon.

Be prepared to participate in business dinners where speaking about
business is taboo. Spend that time getting acquainted with your counterparts
instead.
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Nowadays, the hotel’s restaurant is one of the most important features
for guests, and has to keep the highest standards at all times. These standards
are not only reflected in the food but also in the service, which should be
attentive but not too intrusive.

A guest’s first impression of the restaurant counts for a lot and as such
preparation for the evening service begins several hours before the doors open.
Waiting staff often have responsibility for keeping the restaurant area clean,
which can involve a lot of work. Junior members will find themselves folding
napkins and polishing cutlery for hours and hours before they even see a guest.
After all the preparation has been done the staff can lay the table.

A few hours before service, the restaurant supervisor liaises with the
chef who walks him through any daily specials. This is very important as this
supervisor will need to make sure all servers are aware of the menu and can
offer advice and recommendations if they are asked, and also so the sommelier
can offer suggestions on which wine pairs best with this dish. At the same
time, the restaurant supervisor can update the chef on the exact number of
covers booked in for the night and confirm whether there are any special
dietary requests.

After all staff have been told about the nightly menu changes and the
amuse bouche of the day, it is time for a final check of the restaurant and the
staff.
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Do holidays without complaints exist? Not even minor remarks such as
“the rice was cold” or similar? There is always a difference between what we
expect and our travel experiences and when this difference turns out to be
worse than expected, we may be disappointed; the next step may be that we
file a complaint. In other words, a complaint is the result of a disappointment
with something that turned out worse than we could reasonably expect — at
least this is our premise.

The most clear-cut case occurs when a contracted service was not
rendered. When a tourist reserves and pays for a stay at a 4-star hotel and ends
up in a little boarding house, then he is right in complaining and wanting his
money back. When a tourist was supposed to be picked up from the airport but
the driver did not turn up, then the company that sold the service is at fault and



the tourist will undoubtedly complain about it. How he complains and with
how much fuss depends on the tourist himself and the reaction of the travel
organization concerned.

However, unfulfilled expectations are not the only reason for
complaints. A tourist may get frustrated by the end of his holiday for
completely different reasons (a quarrel with the partner, continuously bad
weather or money problems), whereby a tourist may accuse everybody around
him for the possible failure of the holiday when in fact this was not the case.
Then there are the people who always complain in order to satisfy a need for
this and their attitude that they “not get their leg pulled” can often be noticed
among those travelling alone. There are also those who hope to get some
money back somehow by complaining.
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As you know, there is a wide variety of jobs in the restaurant business.
The categories used in manufacturing industry are applicable here:
management, production and merchandising. Management personnel set and
carry out policies for the business. Production people are responsible for the
product — the food that comes out of the kitchen. Merchandising personnel
must sell the product: in a restaurant this includes creating a pleasing
atmosphere so that customers want to return.

The management jobs in a restaurant are essentially administrative.
They include the owner or manager, the cashier, accountant, purchasing agent
and storekeeper. The owner or manager establishes the overall policies and
sees that they are carried out. Most restaurants are small so the owner or
manager plays a direct part in the daily operations in such matters as menu
planning, purchasing, merchandising and financial record — keeping and
supervising the personnel.

Production jobs in a restaurant are those in the kitchen. The head of
production is the chef, whose main assistants are the assistant and specialty
chefs, dietitians, kitchen helpers and dishwashers. Chefs in most restaurants
are responsible not only for food production but also have management
responsibilities. They play an important part in menu planning, purchasing,
receiving and storage. They also supervise the entire kitchen staff.

Merchandising jobs in a restaurant are those in the dining room,
including employees who come into contact with the public. The headwaiters
and hostesses, the waiters and waitresses, the bartenders are all responsible for
providing the kind of service and atmosphere that will make the customers
want to return. Direct merchandising in the form of advertising or public
relations is a management responsibility.
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Ask anyone in the tourism and hospitality industry what they think is the
most important factor contributing to success in what they do, and most will
respond with “being service driven”.

Providing customers (who are often tourists from foreign countries) with
satisfactory service has never been more important, as any patron who visits
your hotel, travel agency, restaurant, or entertainment arena can post online
reviews that are available for anyone to see in a matter of seconds.

Most industry professionals will also tell you that customers are much
more likely to complain about bad service than they are to compliment good
service. It is therefore essential that all individuals working in this versatile
industry are aware of the most common complaints lodged by dissatisfied
customers — and also know how to handle them in a professional, yet
satisfactory manner.

“I cancelled my hotel room booking just before I was supposed to
check in. Why can’t I get my money back?”” Does it sound familiar?

The validity of such a complaint will depend on your official policies.
Policies regarding booking cancellations should be made readily available to
all clients.

How to handle the situation?

The best way to cover yourself in such a situation is to ensure that your
cancellation policies are explained to clients at the time that they make their
bookings. Should a client insist on being reimbursed for a last-minute
cancellation, even if your policies clearly don’t allow this, you could try to
negotiate a compromise by offering a discount voucher for their next stay.
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Every establishment has its own style of attending to the needs of guests.
While some hotels enjoy a hands-on approach to encouraging reviews, others
prefer to stand back and allow high standards of service and facilities speak for
themselves.

e Make sure all staff know that you would like to encourage reviews, and
tailor an approach that you think best suits your hotel’s ethos. Provide a script
for staff to follow at check out, if necessary.

e Whatever your management style, the only way to ensure a positive hotel
experience is by proactively engaging with your guests.

e Guests are far more likely to discuss their experience online afterwards if
they know that their voice is heard while still on-site.

e Maintain an active social media presence to take control of your hotel’s
reputation.



e Respond to guest reviews online and use negative feedback to correct what
went wrong. Reputation management tools like Reviewer also help you to
track what people are saying online.

e Pay close attention to your guest demographic and travel purpose. Did they
book directly? Are kids coming to stay? Business travelers will engage with
the hotel differently to families, so consider this when preparing material,
writing emails or greeting them. A well-informed concierge service with
connections to other businesses (for customer discounts) are touches that
demonstrate you are dedicated to ensuring their stay is enjoyable.

In the end it boils down to delivering a great guest experience. It is
better for guests to feel pleasantly surprised by unexpected special touches
than underwhelmed by a host of “extras” they had been anticipating as
standard.
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Business tourism is a travel for business purposes. Business travelers are
businessmen and government officials. They travel on different missions. They
often travel to attend a convention. Convention tourism is a part of business
tourism. It involves taking part in a conference or a seminar.

Business travelers often travel to attend an international exhibition or a trade
fair. There are tourist companies that provide business services. Those are fax,
telex and telephone communications, secretarial services, answering service,
business meeting arrangements. There are business facilities for business
travelers at hotels, airports, on airplanes. Incentive tourism means that a
business company offers holiday tours to its employees and covers all travel
expenses. On the one hand, the company does it as a reward or a bonus to a
person for his successful work. On the other hand, the company does it as an
incentive for the future. The company hopes that the employee will work even
better in future and bring profit to the company. Very often an employer sets a
target for an employee: “You will earn a holiday in France for your family if
you exceed your quota by 10 per cent next year.” Incentive tourism emerged in
the 1960s in the USA. Later on it spread in Europe. But only large progressive
corporations offer incentive tours to their employees.

In some countries there are specialist tourist companies which arrange
incentive tours for business corporations. They take great responsibility
because incentive tours go under the name of the business corporation. It
means that good travel arrangements will improve its reputation. Bad travel
arrangements will shake its reputation.

This type of tourism is still a very small part of international tourism. Most
probably this type of tourism won’t grow in future.
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What Business Travelers Really Want from Their Hotel Stay?

If your property is typically vacant Monday to Friday, you may want to
seriously consider catering to the accommodation needs of today’s business
travelers.

To attract business travellers, let business travelers know you have
everything they need in an accommodation.

Fast, reliable internet

Every review mentioned the value of the Internet. People are willing to
pay for it, too—if it’s top-notch. Ensure your Internet service is fast, reliable,
and easy to connect to. If you offer it for free, prominently display the login
details throughout your hotel.

Easy check-in

Business travelers want nothing more than a quick, painless, and flexible
check-in process after the hassle of traveling. Some hotels now offer online
check-in with keyless room entry to meet this need. If that’s not possible for
your property, just make sure you provide a fast check-in service. Step one?
Have someone at the reception desk at all times.

Transportation information

If there’s a big conference hall or trade fair venue in town, you can bet
business travelers need a way to get there. Display travel options (including
costs and departure times) between major travel hubs, your hotel, and any
conference center. After all, they’re there to do business—getting to the
location is important. Equally important is finding convenient parking back at
the hotel after a long day of doing business.
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Nutritious breakfast offerings

Business travelers are always on the go. They appreciate good-tasting,
healthy breakfasts that are both quick and filling. Help them fuel up for the day
with fruit, nuts, healthy cereals, juices, coffee, and tea — and offer to-go
snacks and a bagged breakfast for those who don’t have time to sit down and
eat.

Hotel bar

A drink can help your guests relax after a hard day’s work. If you have a
bar in your hotel, ensure it’s open when your business-traveler guests return
later in the evening. No bar? Try offering a bottle of wine or mini-bar in their
rooms.

Comfortable beds

Business trips are exhausting. As you’re providing the bed for the night,
make sure it’s comfortable. Plush bedding and pillows made from all-natural
fibers can help deliver a good night’s sleep. If your blankets are thin and
synthetic, it may be time for an update that all guests will enjoy, including
business travelers.



Peace & quiet

After the hassle of traveling and the strains of working, business
travelers need their sleep. Help them fall asleep faster by placing them in your
rooms furthest from the busy street. In addition to noises, light from outside
can be distracting. Go the extra step and fit your rooms with blackout curtains.

Tea & coffee

Business trips tend not to adhere to a 9-to-5 schedule. Business travelers
often work late and wake up early — making it hard to feel refreshed in the
morning. Give guests the extra boost they need by having caffeinated drinks
available in-room or via beverage stations on each floor.
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Why Hotels Should Make Business Travelers Their Priority

With the number of business travellers rapidly increasing, it’s a surprise
more hotels are not trying to attract them to their property. Are you making
this mistake? If so, start paying more attention to this undervalued segment.

Why are business travellers important for your hotel?

On top of it being a growing sector, business travel is great for hotels
because it’s less seasonal and more predictable as events are organized well in
advance. Often, their work requires corporate travellers to visit the same place
regularly which can lead to solid repeat business if you keep your guests
happy.

Also, business travellers talk to each other about the hotels they stay at.
If you can provide them with the no-frills service most of them expect and give
them great experiences to share, positive word of mouth can work wonders for
your reputation and make itself felt in a higher net promoter score

Finally, a recent report published by Booking.com for Business
highlights that around 70% of business travellers will try to extend their trip by
one to three days in order to explore their destination. That’s great news for
hotels as it leads to extra room nights from existing customers.

In summary, business travellers overall can be seen as a lucrative
segment. While there are still subgroups with varying degrees of profitability
such as individual business guests and large corporate groups, overall they
have easy-to-cater-to needs and can bring you even more guests through their
powerful word of mouth.
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Catering to the needs of today’s business travellers



A great start to making your business guests happy, is to provide options
to personalize the stay at your hotel and make a business trip less stressful and
add a bit of fun and excitement.

This could include offering breakfast deals like in-room and on-the-go
options, healthy snack packs to take away or efficient check-in/out and transfer
solutions. Other customizations to offer could include extra bandwidth to boost
connectivity, quick laundry services, business F&B packages or irresistible
wellness treats like a short foot rub or neck and shoulder massage to relax at
the end of the day.

Since more business travellers than ever also want to explore their
destination, you could even pitch them activities like local walking tours and
outings or have some detailed information ready about unique spots to check
out in the area. This could include popular attractions, great restaurants or
good places to shop or the top three activities business travellers engage in
according to Booking.com’s report.

In many cases, your hotel probably already offers these services or at
least a version of them. Tailoring them to your business travellers’ needs and
letting them know about all the wonderful things you can do for them is the
first step to making them happy and perhaps giving them something to look
forward to on their next stay with you.
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In today’s digital world, we can communicate across different time
zones at a moment’s notice. However, when it comes to brokering a big deal or
fostering a solid and long-lasting business relationship, nothing beats
face-to-face interaction.

Corporate travel is still so important, and it’s equally important for
anyone making a business trip to prepare thoroughly. When you arrive at your
destination relaxed and well-prepared, you’re better equipped to make a good
impression and focus on the purpose of your meeting. Preparation lets your
mind focus on the here and now, making sure you stay on the ball in that
all-important meeting. If you’d like to fine-tune how you get ready for your
next excursion, follow these essential tips to become an effective business trip
planner.

Whether it’s your name on the travel documents or you’re a travel
manager, planning business travel thoroughly is important. Your first step
should always be to familiarize yourself with your company’s corporate travel
policy. You’re making travel arrangements for a business trip, not planning a
personal or a short break, so being compliant with your company policy is
essential.

Next, it’s time to book your travel. This may involve traveling by air,
rail, car hire or even boat. Think about the journey door-to-door, balancing
travel times against cost and convenience. Visualize the various steps of the



trip from A to B. Consider details like how long it will take to move between
airport and railway station, the time it takes to fill out paperwork at the vehicle
hire company, and whether luggage storage might be useful.
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YTOUHSIOIIHUX TPYAHOCTH npu | npoecCuoHaNlb
BOIIPOCOB), & TAKXXE HE | pEUICHUHU HBIE u
TOTOB pemaTh | MPaKTUYECKUX 3aJ1ay | yIpaBJIeHYECKUE
MPAaKTUYECKUE  3a/aud | OBBIIICHHOM penieHust B
MOBBIIIEHHOMN CJIO’KHOCTH, YCIOBUSIX
CJIOKHOCTH U | TO3BOJIFOLIUX HETOJTHOM
MPUHUMATh MPUHUMATh ONPEICIICHHOCTH
npodeccuoHanbHbie ¥ | MpodecCUOHANBHBIC | , npu
yIpaBJIE€HYECKUE U yOpaBJIECHYECKHUE | HEJOCTATOYHOM
pelieHrus B YCIIOBHSIX | PELLICHHS B | IOKYMEHTAJIBHO
HETOJIHOU YCJIOBUSIX HETIOJHOW | M, HOPMaTUBHOM
ONpPENENCHHOCTH, TPHU | ONPENETEHHOCTH, U METOJIMYECKOM
HEJJ0OCTATOYHOM IIPU HEJOCTATOYHOM | 0OECTICUEHHH.
JIOKYMEHTAJIBHOM, JTIOKYMEHTAJIHLHOM,

HOPMAaTHUBHOM U | HOPMAaTHBHOM u
METOUYECKOM METOUYECKOM
o0ecreyeHu . o0ecreyeHuu.




IIpy mpoBemeHMM TEKyIEM W NPOMEKYTOYHOM aTTECTAlMHA IO
JUCIMIUIMHE B paMKax TPAIMLIMOHHOM IIKalIbl OLECHUBAHUS IPUMEHSIOTCS

CJICAYIOIIHUE K

UTEPHH:

Hudporoe
BBIPKCHHE

CrnoBecHoe
BBIpaKEHHUE

Onucanue

5

OTnan4HO
(3auTeHo)

BCECTOPOHHEE, CUCTEMATHUECKOE U IIIyOOKoe
3HaHWE Y4YeOHOro Marepuaja, yMEHHE
CBOOO/IHO BBINOJIHATH IPAKTUYECKUE 3aJaHMUS,
MIPENYCMOTPEHHBIE NMPOIPAMMOM, YCBOUBIINN
OCHOBHYIO JIUTEpaTypy M 3HAKOMBIA C
JOTIOJIHUTEIIbHOU JIUTEPaATypOu,
PEKOMEHJOBAHHOM ITPOTPaMMON

Xopomo
(3a4TeHO)

MOJIHOE  3HAaHWE Y4eOHOro  maTepuana,
YCIICIIHO BBIIOJHAECT MPEAYCMOTPEHHbBIE B
IIPOrpamMMe MPAKTHUYECKUE 3aJaHUSA, YCBOWII
OCHOBHYIO JINTEPATYPY, PEKOMEHIOBAHHYIO B
IporpamMme, CIOCOOEH K CaMOCTOSITEIbHOMY
MOTIOTHEHUI0O W OOHOBJICHUIO 3HAHUU W
yMEHUH B X0JIe JalbHEeHIIeH yaeOHOU paboThI
U Ipo(heCCUOHATBLHON 1eITeIbHOCTH

Y noBAETBOPUT
€JIbHO
(3auTeHo)

3HaHUS OCHOBHOI'O Y4YEOHO-IIPOrPaMMHOTO
Marepuasiia B o0beMe, HEOOXOAUMOM IS
JanbHeimen yueObl U MpeACTOosIed padoThl
10 CIEIUAIBHOCTHU, BBITIOIHSAET MPAKTUUECKUE
3aJlaHusl, TPEAYCMOTPEHHbIE MPOTPaAMMOM,
3HAKOM Cc OCHOBHOM JIATEPATYPOU,
PEKOMEHJI0BaHHOU IIPOrPaMMOW, HO
JOMyCKaeT TMOrPEIIHOCTH B OTBETE U IMpHU
BBITIOJIHEHUU 3a/IaHui, 00Jyiajiass TMpU ITOM
HEO0OXOIUMBIMU 3HAHUSIMU TUIS 170:¢
yCTpaHEHUs noj PYKOBOJCTBOM
penoaaBaTens

HeynosnetBop
UTEILHO
(He 3auTeHO)

npoOebI B 3HAHUSX OCHOBHOT'O
y4eOHO-POrPAMMHOTO Marepuana,
JOMYIIEHUE CTYJCHTOM MPUHIUIHAIBHBIX
OIMOOK B BBINMOJHEHUHU MPEAYCMOTPEHHBIX
nporpaMMmoi 3amanuil. Kak mpaBuiio, oneHka
"HEey10BJIE€TBOPUTEIHHO" CTaBUTCS
CTYAEHTAaM, KOTOPbIE HE MOTYT MPOJOJIKHUTH
oOydeHue WA MPUCTYTHTH K
npodeccruonanbHOM JEATEITbHOCTH o
OKOHYaHMHM By3a 0€3 JIOMOJHHUTEIbHBIX
3aHATUH 110 COOTBETCTBYIOIIEH TUCIUILINHE.




4.5 Ilpouenypsl OllecHUBAHUSA 3HAHUI, YMEHU 1 HABBIKOB

[Ipouenypsl  OLEHMBaHWS  3HAaHWM, YMEHHM W  HAaBBIKOB,
XapaKTEPU3YIOMMX ATanbl (HOPMUPOBAHMS KOMIICTCHIIMM, IMPEACTABICHB B
MeToandeckux martepranax By3a «llomokenme o0 opramm3aruu, Gopmax u
METO/IaX  OLIEHKM KadecTBa OCBOCHUS OCHOBHOM  00pa3oBaTelIbHON
IPOrpaMMBbI».

4.6 Oco0eHHOCTH NPOBeIeHNS TeKYLIeld U MPOMEeKYTOYHOM
aTTecTalMu JJIsl JMI ¢ OrPAHUYEHHBIMH BO3MOKHOCTSIMHU 3I0POBbS U
UHBAJIU/I0B

JInst ocylecTBICHUS NMPOLEAYp TEKYIIET0 KOHTPOJI YCIIEBAEMOCTH U
MIPOMEKYTOUHOM aTTECTALMM YKa3aHHBIX OOYyYaroUIUXCsS CO3ar0TCs (POHJIBI
OLICHOYHBIX CPEACTB, aJalTUPOBaHHbBIC [JIsi MWHBAIUIAOB M JIMI C
OTPaHUYEHHBIMH BO3MOXHOCTSIMH  3/I0POBbSI U TMO3BOJISIIOIIME  OLEHUTh
JOCTH)KEHHE HMHM  3aIUIaHUPOBAHHBIX B  OCHOBHOM  00pa3oBaTesIbHON
porpamMme pe3yJbTaToB OOyYeHHs M YpPOBEHb C(POPMUPOBAHHOCTH BCEX
KOMIIETEHIIUM, 3asBJIEHHBIX B 00pa3oBaTelbHOW Tmporpamme. Takue
OLICHOYHBIE CpPEJICTBA CO3JAIOTCS IO Mepe HEOOXOAUMOCTH C YYETOM
pa3nuyHbIX Ho3oJiorud. IIpum mnpoBeaeHMM TEKylled U IPOMEKYTOYHOM
aTTeCTallMy JJIsl YKA3aHHBIX JIMI[ MPEAyCMOTPEHO BKIIIOUEHHE B Y4E€OHBIN
MPOLIECC PA3TUYHBIX MOCPEIHUKOB, BKJIKOYas THIOTOPOB M YIMOJHOMOYEHHBIX
no JaejiaM WHBanua0B. Popma MpOBEACHUS TEKYIIEW aTTecTaluu IS JIMI] C
OTPaHUYECHHBIMH BO3MOXHOCTSIMH 3J0POBbSI 1 UHBAJIUAOB YCTAHABIUBACTCS C
Y4ETOM  MHAMBUAYAJIBHBIX  NCUXO(HU3UYECKUX  OCOOEHHOCTEH  (YCTHO,
MMCbMEHHO Ha Oymare, MMCbMEHHO Ha KOMIIbIOTEpE, B (POpME TECTUPOBAHUS U
T..). Ilpu  HeEoOXOIMMOCTHM  TakUM  CTyJACHTaM  OO0EeCIeYHBaIOTCS
COOTBETCTBYIOIIIME YCIOBHSI MMPOBEACHUS 3aHATUN U aTTECTAllMU, B TOM YUCIIE
MPEAOCTABIISACTCA TONOJHUTEIBLHOE BPEMs UIsl IOJTOTOBKM OTBETA Ha 3ayeTe
WJIM DK3aMEHe.



PA3JIEJI 5. METOANYECKHE
PEKOMEHJAIMUUITIPEIIOJABATEJIAM 11O OPTAHU3ALINU
OBYUYEHUA, A TAKKE MATEPUAJIBHO-TEXHUYECKAS BA3A,
HEOBXOJNMAA IJIS1 OCBOEHUSA U CHUITJINHBI

5.1 UHuTepaKkTUBHbIE U HHHOBAIIMOHHbIE TEXHOJOTMU 00yYeHUsI

[Ipn mpoBeneHMHM YYCOHBIX 3aHITHH TMperojaBaTeId 00eCIICUYNBAIOT
pa3BUTHEC y OOYYaIOIIMXCS HABBIKOB KOMaHIHOW pPaOOTHI, MEKIMYHOCTHOU
KOMMYHUKAIIMK, TPHHATHS PENICHUH, JHACPCKUX KadecTB (BKIIOYAS IPHU
HEOOXOJMMOCTH  TMPOBEJACHUE  HMHTCPAKTHBHBIX  JICKIIMH, TPYNIOBBIX
JTUCKYCCUH, POJICBBIX WTP, TPCHHHIOB, aHAJIN3 CUTyallMid W UMHUTAIMOHHBIX
MOJIeTICH ).

Br16op MeTom0B OOydeHWs WHBAIWMIOB W JIMIL C OTPAHWYCHHBIMHU
BO3MOYKHOCTSIMU 37I0POBbSI ONIPENEIISACTCS COMEpPKaHNEM OOydYeHHUS, YPOBHEM
npodecCHOHATEHOM OATOTOBKH I1eJIaroroB, METOIUYICCKOTO u
MaTepUATBHO-TEXHUYECKOTO OOCCIICUCHHs, OCOOCHHOCTSIMH  BOCIIPHUSATHS
yaeOHOH MH(pOpPMAITUU CTYICHTOB-HHBAIUIOB U CTYACHTOB C OTPAaHUYCHHBIMU
BO3MOXKHOCTSIMH ~ 3JI0pOBbSI W T.O. B  oOpa3oBaTeapbHOM  TpoIecce
PEKOMEHYeTCSl HCIIOJIb30BaHUE COIMAIBHO-aKTUBHBIX U Pe(IEKCUBHBIX
METOZ0B 00YyYEHHUSI, TEXHOJIOTUH COIUOKYJIBTYPHOH peadbMIINTAIIUU C IEJIBIO
OKa3aHWsS TIOMOIIM B YCTAHOBJICHHWW TIOJHOLCHHBIX MEKIMYHOCTHBIX
OTHOIIEHUH ¢  JPyTUMH  CTYJICHTaMH,  CO3JaHUM  KOMQOPTHOTO
MICUXOJIOTHYECKOTO KJIMMaTa B CTYICHUECKOM TpYIITIE.

5.2 MaTtepuajibHO-TeXHUYeCKasi 0a3a, He0OX0AMMAs /IS
OCYLIECTBJIECHHSI 00Pa30BaTeJbLHOI0 MPOLEecca M0 JUCHMUILINHE

YueOHBIC ayauTOpUH Ui TPOBEICHHS 3aHATHH JIEKIIMOHHOTO THIIA,
3aHATHH CEMHUHAPCKOTO THIIA, KYPCOBOTO MPOCKTHPOBAHUS (BBITOTHCHUS
KYPCOBBIX paboT), TPYIIIOBBIX M MHANBUAYATbHBIX KOHCYJIbTAIIUH, TEKYIIETO
KOHTPOJIA H TPOMEXKYTOYHOW aTTeCTallMd, a TaKkKe TOMEIICHHUE s
CaMOCTOSITENIbHON  pa0OThl, OCHAIIEHHOE KOMITBIOTEPHOW TEXHUKOW C
BO3MOXHOCTBIO TTOAKIIOUeHUS K ceTu «HTepHeT» u obecrieyeHueM A0cTymna
B ONOC opranuzanuu.

[Tomerienus: MOJKHBI OBITH YKOMIUIEKTOBAHBI CHEIMATU3UPOBAHHON
MeOenbio (y4eOHBIE CTOJBI M CTYJIbs1) U TEXHUYECKUMU CPEJICTBAMU 00YUYEHUS,
CITyKaIIUMU IS TIPEICTaBICHHS yaeOHOM nH(popMaIuu O0NbIION ayaAuTOpUN
(yuebHasi JTOCKa, KOMIIBIOTEp, BHUACOMPOECKTOpP). KOMMIBIOTEpHBIN Kiacc ¢
YCTaHOBJICHHBIM ITPOTPAMMHBIM 00CCIICUCHHUEM.



Cocmag nomewenuti, 000py008aAHUS U MEXHUYECKUX CPeOCmE 00VUeHUs,
He0OX00UMbIX OJISl peanuzayuu OUCYUNIUHbBL

Ne | HaumMmeHoBaHHe MOMeIlEeHHS O6GopynoBaHue U TeXHMYECKHE
cpeacTBa 00yuyeHHsl IOMeleHusl
1 | YueOHnas ayIUTOpUS 1S | Y4eOHBIE CTOJIBI U CTYJIbS;
IPOBEICHUS 3aHATHH | YueOHas JocCKa;

JEKUMOHHOTO  THMa, 3aHATUM | KoMnboTep JEMOHCTpAllMOHHBIA C
CEMHHApPCKOI0 THUIIA, KYpCOBOTO | MOHUTOPOM;

MpoeKTUpoBaHus  (BbImoaHeHUs | [IpoekTop JE€MOHCTPALOHHBIN
KYpPCOBBIX palOT), TpyNIOBBIX U | (MyJbTUMEIUNHBIN);
WHJVBUTyaJIbHBIX DKpaH NPOEKINOHHBIH;
KOHCYJIbTaIIHH, TEKyIIero | 3ByKOyCuInBaroiiee 000pya0BaHue.
KOHTPOJII M  MPOMEXYTOUHOU
aTTeCTaluu

2 | KomnbroTepHslii kiace KomrmbroTepHbie CTOJIBI U CTYIIbS;
KommbioTep J1€MOHCTpaIllMOHHBIA C
MOHHUTOPOM,;

KommbroTepsl ¢ MOHUTOpaMU;
3ByKOycHJIMBarolee 000py10BaHUE,
Haymnuky nHauBUyanbHbIe.

3 | [lomemenue JUIsl | YueOHbIE CTOJBI U CTYJIbS;
CaMOCTOSATENbHON pabOThI KomnproTepsl ¢ MOHMTOpOM  C
BO3MOXHOCTBIO MOJKIIOUEHUS K CETH
"UutepHeT" u o0ecrieyeHueM JI0CTyIa
B ANEKTPOHHYIO
nH(OPMAITMOHHO-00pa30BaTEIbHYIO
Cpely UHCTUTYTa;

[IpoekTop AEMOHCTPALIMOHHBIN;
DKpaH MPOEKINOHHBIN;
3BYKOYCUIIMBAIOIIEe 000PYI0BAHHE.

Oco0eHHOCTH MaTepuaJbHO-TEXHUYECKOW 0a3bl, HEOOXOAUMON IS
OCYUIECTBJIEHUSI 00pa3oBaTeIbHOIO Mpolecca C y4dyacTUEeM JUI C
OTPaHUYECHHBIMH BO3MOXXHOCTSMHM 3[0POBbSI M HWHBAIUAOB PA3TUYHON
HO30JIOTHH, NPEIyCMaTPUBAIOTCS U PEATM3YIOTCS O Mepe HEO0OXOIUMOCTH.
Kpurepuu u nopsaok co3gaHus TaKuX ycCJIOBHH ykazaHbl B llosoxxeHuun o0
OopraHu3aluy 00pa3zoBaTENBHOIO Mpoliecca Mo 00pa30BaTeNbHBIM IPOrpaMMam
JUIsl MHBAJIMJIOB M JIML C OIPAaHHYEHHBIMHU BO3MOXXHOCTSMH 3J0POBBbS B
VYpanbckoM HHCTUTYTE (POHIOBOTO PHIHKA.




JUCT PETUCTPAIIMA UBSMEHEHU B PABOYEN ITIPOTPAMME

Howmep nporokona u gara N3menenus
3acenanust kKadeapbl
Ne T ot 25.08.2025 YTBepxkaeHre paboueld MporpaMMbl B CBS3U C

BBeneHrueM OOIl nmo HampaBieHHIO MOATOTOBKH
43.03.02 Typusm (ypoBeHb OakaniaBpuara)
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